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AUTO SELLING GUIDE 
for 1957 


‘57 Sales—A Challenge 
Despite Car Fever 


oo, by multi-million-dollar promotion campaigns, the 1957 
models are making their bids in a climate more favorable than has 
existed for many a year. 

New-car fever should be condition normal in 1957. Yet industry 
sales predictions are relatively conservative, ranging from 6,500,000 
cars to 6,800,000. These predictions compare with an estimated total 
of 6 million registrations for 1956 and the record 7,169,908 in 1955. 

The big show—first national auto show staged by the makers since 
1940—which opens this week in the Coliseum in New York will be 
but one of many shows staged across the nation. 

Auto makers are working on record advertising budgets. Sales 
organizations have been realigned. Dealers are now veterans who 
have survived the fire of competition. 

And this year they have new models with outstanding style, sen- 
sational performance and remarkable ride. 

Industry relations have been improved immeasurable. Factories and 
dealers are now working as partners instead of as antagonists. As 
evidence of improved factory-dealer relations, the 1956-model cleanup 
was one of the best on record. 

* * * 

R their own part, the majority of dealers have seen the folly of 

gimmick and profitless selling, and are moving toward improved 
public relations through service selling. 

General economic outlook is excellent. Records are being set in 
employment, personal income, industrial output and capital expendi- 
tures. Prosperity is in the air, and the auto industry always has flour- 
ished in an atmosphere of public confidence. 

Yet, for all of that, this will be a challenging year for retail auto 
selling. 

Prices are up; dealers need a higher level of profit for sound 
Operation; credit is tighter and the competition is keener. 

The dealer who knows his cost and who organizes his sales with a 
fine sense of overall management will do well in 1957. 

But the dealer who neglects such factors may find himself starving 
in the midst of plenty. 

Thus, Automotive News designed this show issue with the idea 
of bringing to dealers information of real value in meeting the chal- 
lenge as well as the opportunity of 1957. 


IN THIS SECTION 


1957 Cars—Top Selling Features of What Public Expects—page 24. 
Each Make, pages 2-12 and _ Engineering Ammunition—page 14. 
pages 17-22. Low-Pressure Selling—pages 24-25. 

1957 Model Prices—page 16. Auto Show: ‘57 Springboard—p. 28. 

Major Specifications—page 13. Organizing Sales for '57—page 25. 

Makers Shoot Works—page 23. Used Cars at a Profit—page 26. 
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Super Four-Door Hardtop 


















Buick for 1957 is lower, roomier and mounted 
on a new chassis which is designed to improve ride 
and handling. 


Buick’s V-8 engines are new and more powerful. 


Despite the lowered height of as much as 31/g 
inches in some models, Buick said headroom re- 
mains the same and legroom bas been increased in 
the four-door bardtops. 





LOW SILHOUETTE of the 1957 Buick is 
accentuated in the Roadmaster convertible. It 
is trimmed in genuine leather. Power steering 
and variable-pitch Dynaflow are standard. 


A new estate wagon, designed in the hardtop styl- 
ing, is offered in the Century and Special series. 
Special series estate wagons are offered in both hard- 
top and regular design with center pillar. 


A NEW 364-cubic-inch V-8 engine, with 10 to 1 
compression ratio, generates 300 horsepower in the 
Roadmaster, Super and Century series. 


The Special is powered by a V-8 of the same dis- 
placement, but with a 9.5 - 1 compression ratio with 
a maximum horsepower rating of 250. 


The variable-pitch Dynaflow is continued as 
standard equipment on the Roadmaster, Super 
and Century; it is optional on the Special. 





BUICK FOR 1957 has a new steering wheel 
and padded instrument panels which are stand- 
ard on top three series, optional on Special. 


The styling presents a new front and rear design, 
with larger windshield and a more “rakish slant” to 
the pillars. The bumpers are new, both on front and 











CENTURY CABALLERO, a four-door estate 
wagon with hardtop styling, is offered in the 
Century and Special series. 








FRONT DESIGN of Buick. features 
a grille composed of fine, vertical bars 
centered with a winged medallion. 


CENTURY TWO-DOOR hardtop is 
ered by a 300 horsepower V-8. It has a larger 
panoramic windshield, three-piece rear window. 


inch wheelbases, Roadmaster and Super on 127! 





FOUR-DOOR SEDAN is one of seven models in the Special series of Buick for 195". # 
is the only four-door sedan offered. Others are four-door hardtop, two-door hardtop, two-do%, 
sedan, convertible and two estate wagons. 
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TOP SELLING 
FEATURES 


Horsepower increased to 300 . . . New 
steering wheel, padded instrument 
panel, larger glove compartment .. . 
“Safety minder” which buzzes con- 
stantly when a pre-determined speed is 
reached. The minder can be set for any 
speed desired . . . New hardtop-styled 
estate wagon .. . Ball-joint suspension 
. . » Lower hood line . . . New front 
and rear appearance . . . Lower body, 
more headroom and legroom in the 
four-door hardtop. Wider rear body 
pillars on Roadmaster and Super. 


The Special, Century and Roadmaster have three 
piece back windows. One-piece panoramic rear wis 
dows are standard on Super models and optional on 
Roadmaster at no extra cost. 


NEw y-DEsIGNED ventiports, sweep spear 
molding and full rear wheel cutouts have been 
tained on all models. 


Hoodline has been lowered and the fender lines 
raised, which Buick said accentuates the low silhov 
ette and also provides better visibility. 


Two chrome moldings, which extend up over th 
trunk lid and roof to the windshield, distinguish the 
Roadmaster. Two-tone paint is offered as optional on 
all series. 


For the first time, a ball-joint suspension is used 
and a new device reduces front end dive by as mud 
as 60 percent, Buick said. 


New interior design includes a new steering 
wheel, new padded instrument panels—standard 
on Roadmaster, Super and Century and optional on 
Special—and a larger glove compartment, located 
near the center of the instrument panel. 


Special and Century models are offered on 122 
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ELDORADO SEVILLE utilizes a three- 
sectioned bumper which contains the exhaust 
openings. The contoured tail fins have been 
moved inboard. 














SERIES 62 coupe bears the twin-rear-lamp 
assembly formerly used only on the Eldorado. 
The tail fins have been redesigned for 1957. 








FLEETWOOD 60 Special sedan has 
an additional five inches in length in 
the rear deck. Wheelbase remains 133 
inches. Height is reduced three inches. 


C apmtac calls its 1957s the “most complete 
model change” in its history. 


Overall silhouette has been lowered, hood and rear 
deck are lower, the tail fin is restyled and two addi- 
tional four-door hardtops have been added. 


Center posts have been removed from all models, 
except the Series 75 limousine. All four-door bodies, 
except the limousine, have only four side windows 
and a new curved one-piece windshield. 


The windshield pillar posts slant forward, which 
is designed to give greater driver visibility. 


The two Eldorados — Biarritz and Seville — 
feature a rear quarter panel and rear-end styling 
that Cadillac calls “putting the ‘dream car’ into 
reality as a limited production car.” 


Cadillac’s tail fin is restyled and capped with 
chrome. The twin rear lamps — backup light and 


Cadillac 





turn, stop and taillights — are an Eldorado feature 
which has been adapted to production cars. 


The front-end styling is new, but, Cadillac said, 
reminiscent of recent appearance. 


The use of rubber tips on the 1957 model bumper 
guards is new. Matching fog and parking lights are 
located in the outer ends of the bottom bumper 
section. 


The engine is a 300 horsepower, V-8 overhead 
valve power plant with 10 to 1 compression ratio, 
four-inch bore and 365 cubic-inch displacement. 


Eldorado owners may have either the 300 horse- 
power engine or a modified power plant with twin 
four-barrel carburetors and a 325 horsepower fating. 


Cadillac has ten models for 1957, seven — in- 
cluding the Eldorados — in Series 62, one in Fleet- 
wood Series 60 and two limousines in Fleetwood 
Series 75. 





Coupe de Ville 





TOP SELLING FEATURES —Lower silhouette, three inches on Series 62 sedan and Series 60 Special, 
two inches on Series 62 coupe, Coupe de Ville and convertible . . . Tubular-center X frame . . . Spherical joint 
front suspension; tread increased to 61 inches . . . Shallow mufflers and larger resonators in exhaust system . 
Horsepower upped to 300 . . . New carburetion employed . . . Improved Hydra-Matic . . . Front-end mounted air 
conditioning . . . Faster warmup and greater output in heater . . . Streamlined styling, center posts removed from 
all but limousine . . . Greater air intake . . . Lowered hood and rear deck . . . Rear-wheel opening is uncovered 
. . - Restyled rear bumper and tail lamp effect . . . Redesigned front end and heavier gauge grille . . . Rubber inserts 
built into tips of bumper guards . . . Front license holder built into the middle of lower bumper section. 












ELDORADO BROUGHAM, a spe- 
cial five-passenger sedan, is scheduled 
for limited production. A version of 
this model was shown at the 1955 
Motorama to test public reaction. 









FOR THE first time, Cadillac said, 
it is possible to enter or exit at either 
side at the same time from the rear 
seat of two-door models. New arm 
rests make this possible. 
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ELDORADO BIARRITZ brings a 


new silhouette to the Cadillac line. 
The contour of the rear-quarter panel 









" SEVERAL NEW features are embodied in 
the 1957 Cadillac interiors. Among them are 
festyled instrument panel, deep-post steering 
column and relocated knobs:and controls. 











FLEETWOOD SERIES 75 limou- 
sine is the only Cadillac of 1957 to 
retain center posts. On the new line, 


the generator has been relocated to 
the left side. 










sweeps back in an unbroken line. A 
single round unit housing the light 
assembly is located directly below the 
tail fins. Outer sections curve around, 
extending to wheel openings. 
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Chevrolet 


Bel Air Sports Coupe 





TOP SELLING FEATURES—Ramjet fuel injection with 283 horsepower V-8. engine . . . Turboglide 
triple-turbine transmission with hill retarder . . . Lance-shaped windsplits . . . Choice of one six-cylinder and four 
new V-8 engines . . . Axle ratios changed for 14-inch wheels . . . Lower pressure tires . .. Wider crankshaft bearings 
. . - Four-barrel and dual four-barrel carburetors . . . Improved clutches . . . Color options on Corvette . . . Power 
brakes, steering . . . New transistorized radio . . . Lower silhouette . . . Longer bodies. 


Cuevroter has mated a new fuel injection system with its new 283 

horsepower Corvette V-8 engine and offers this power pack as an option : y —— 

on its entire line of 1957 cars. oy * ’ PRR, at ore 
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Chevrolet also has added a new triple-turbine automatic transmission, \ 
Turboglide, which—in addition to manual and Powerglide—gives buyers 2 , aemneaiaaies. 


a choice of three transmissions. nn q= C) j 


CORVETTE FOR 1957 offers sports a 
buyers a choice of four-barrel or dual 
than the actual 200 inches. barrel carburetors, or the Ramjet fuel injecti 

system, on its 283 cubic inch displacem 
The Ramjet fuel injection replaces the customary carburetor, and engine. Transmissions include axle ratio choice 
Be ite of : of 3.70 to 1 and an optional 4.11 to 1 for w 
Chevrolet said it gives quicker power response and faster warmup. with the close ratio three-speed transmis 
Twenty body styles are offered: Seven in Bel Air, eight in Two-Ten, Te 355 cae a © eed eee Pome 


four in One-Fifty and the Corvette. 


TWO-DOOR SEDAN is one of four models Turboglide incorporates a hill retarder which is an aid to braking on 


offered in Chevrolet's 150 series for 1957. steep downgrades. 
Other models include four-door sedan, utility ; 
ae and anita six-passenger station wagon. Two and one-half inches bave been added to overall length, with 


Overall length has been increased to 200 inches the sweep of the styling motif designed to give the cars a longer look 
on a 115-inch wheelbase. 


ee 





The Corvette is a two-passenger sports model with manual or auto- 
matic fabric top or solid plastic top. 


Chevrolet said that, with the lower hood, windshields have greater 
visibility. Glass increase ranges from 69 to 75 square inches. 


“HR” on the new Turboglide indicator 
So cee Gsanpeies to one sah hpenn TWO-TEN SPORT SEDAN, a four-dot 
is created in the oil in the converter, : , hardtop, is one of seven models available # 
which imparts a drag on the rear wheels. Tur- a | nt. this series. Twin lance-shaped windsplits replat 
boglide consists of three turbines and two Pe bk é : the conventional hood ornament on the se 
pitch stator and torque converter pump. ae A rolet for 1957, and flared rear fenders are off 


BEL AIR CONVERTIBLE is one of 20 models VENTILATION intake screen is above MECHANISM of the Ramjet fuel in- ‘ at 
offered by Chevrolet in 1957, which include the headlamps on the 1957 Chevrolets. jection system offered on the Chevrolet BEL AIR four-door, six-passenger stati 
the Corvette. With Ramjet fuel injection, the The air reaches the passenger compart- for 1957 is precision built. It delivers wagon is one of six available in the three set 
Corvette V-8 attains 283 horsepower and is ment through louvered outlets at either accurate proportions of air and gasoline of Chevrolet’s 1957 line. As in other Bel At 
available through the passenger car line. The edge of the instrument panel. Chevrolet to each of eight cylinders. Two separate models, the aluminum insert for the flared re 

* mew Turboglide transmission is available only said this system will deliver up to 746 aluminum castings replace the regular fenders is optional. The Nomad station wag® 
on the 283 cubic inch V-8. cubic feet of air per minute. production intake manifold. also is offered in the Bel Air series. 
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: lights are incorporated in the bumper. 
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Chrysler 


HRYSLER for 1957 is described as a “car with the motion feeling of a poised 

The 1957 line is offered in three series, New Yorker, Saratoga and Windsor. 
Three new engines power the series—FirePower 325 horsepower V-8 in the New 
Yorker, the 295 horsepower Spitfire in Saratoga and an improved 285 horsepower 
Spitfire V-8 in Windsor. 

Other new features are Torsion-Aire suspension, three-speed pushbutton 
Torque-Flite transmission and twin headlights. 


Chrysler also offers improved full-time coaxial power steering, lower-pressure 
tires, deep-section safety steering wheel, aluminum-framed window openings on 
sedans and center-plane brakes. 


Chrysler said its Torsion-Aire suspension is smoother riding, quieter and gives 
greater body stability. 


WINDSOR FOUR-DOOR hardtop 
is one of four models offered in that 
series, Chrysler's lowest priced line for 
1957. It is powered by an improved 
Spitfire V-8. 





LOW HOOD of Chrysler for 1957 
is free of conflicting lines. A rust- 
proof anodized aluminum grille sets 
off what Chrysler calls a heavy, jet- 
styled front bumper. Inset parking 


SARATOGA FOUR-DOOR sedan is 
one of three models offered in the new 
series for 1957. All the cars have 
enlarged glass areas and 14-inch 
wheels. The sedan has aluminum- 
framed window openings. 





Torsion bars replace coil springs in front and new control arms, ball joints, 
tubber isolation and a front sway bar combine to eliminate brake “dip.” 
* * 


A SCREW in the suspension system provides adjustment of the car’s front-end 
height. 

Saratoga series, a newcomer in 1957, is offered in a four-door sedan, two-door 
hardtop and a four-door hardtop. Windsor, the lowest-priced series, comes in a 
four-door sedan, two-door hardtop, four-door hardtop and station wagon. 

New Yorker models are four-door sedan, two-door hardtop, four-door hardtop, 
convertible coupe and Town and Country station wagon. Wheelbase of all series is 
126 inches. 

The door handles are inset so they are flush with the body. A bubble canopy 
windshield is featured on the New Yorker convertible. 


FORWARD LOOK styling is em- 
bodied in the New Yorker two-door 
hartop for 1957. Chrysler models util- 
ize Torsion-Aire suspension and are 
approximately four inches lower. 





STABILIZER-LIKE tail fins of all 
Chrysler cars for 1957 are canted out- 
ward to end in tapered tail lights and 
back up lights. Chrysler said tests 
showed that the fins give greater 
stability at highway speeds. 


NEW YORKER four-door Town 
and Country station wagons are of 
new design with tail fins designed to 
lower apparent roof height. Wrap- 
around rear quarter windows elimi- 
nate rear-corner pillars. 








New Yorker Four-Door Hardtop 


TOP SELLING FEATURES—Twin headlights . . . Torsion-Aire suspension . . . Three-speed, pushbutton 


Torque-Flite . . . Larger windshields . . . New V-8 engines . . 


. Lowered silhouette . . . High sweep fender fins . . . 


Highway Hi-Fi record player . . . Safety door handles and door locks . . . Cut-back wheel openings . . . Transistorized 
radios, in pushbutton and signal-seeking models . .. New heater-air conditioning system using space at the rear of 
the engine compartment. A single set of controls is used for both heating and cooling . .. Wraparound rear quarter 


windows eliminate rear corner pillars on the Windsor and New Yorker Town and Country station wagons . . . Con- 
cealed locking storage under the cargo deck behind the rear seat of the station wagons. 
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QUEEN OF DESOTOS for 1957 is 
the Fireflite. The two-door hardtop 
embodies the sense of motion stylists 
sought to endow on the new models, 
The color sweep has been lowered, 
and 14-inch wheels add to the new 
55-inch-high silhouette. 












FIRESWEEP is a new entry by De- 
Soto in the lower-priced field for 1957. 
The four-door sedan bears the color 


LATTICE-WORK mesh grille, built- 
in parking lights and recessed head- 
lights are all new on the DeSoto for 









sweep and towering tail fins of its 1957. DeSoto’s windshield is said to 
be 40 percent larger, and new 16-inch 
wiper blades will clean a greater glass 
area for safer visibility. 









companion models, Fireflite and Fire- 
dome. The Firesweep is powered by 
a 245-horsepower V-8 engine. 


DESOTO’S new signal tower tail- 
lights are mounted in the upswept 
fins for 1957. 





facing | 
Fireflite Four-Door Sedan the old 

TOP SELLING FEATURES—New Firesweep series . . . Torsion-Aire suspension system . . . Torque-Flite = 
automatic three-speed transmissions with pushbutton control . . . New one-piece rear door glass drops below garnish 
trim . . . New trim and interior styling . . . Rear facing third seat in station wagons . . . Increased fuel capacity . . . 
Strengthened rear axle . . . Safety cushion instrument panel top . . . New transistor radio . . . Fifty percent increase 
in available colors . . . Horizontal bar speedometer . . . Rear view mirror relocated for greater visibility. 


INSTRUMENT PANEL for the 
1957 DeSoto has been redesigned 
with controls located directly in front 
of the driver. At left, designed to be 
out of reach of children, are the push 
buttons which control the new three- 
speed Torque-Flite transmission. 


DUAL HEADLIGHTS are optional 
on DeSoto for 1957. They are said to 
improve and increase vision with 50 
percent more wattage. DeSoto head- 
lights in the past had 100 watts of 
light on the road; the new dual lights 
will give 150 watts. 

















A NEW suspension system incorporates an anti-brake dip in the front and& 
aimed at lessening roll on cornering. Frames have straight-through side membes 
with rubber isolation of steering and suspension. Outboard rear springs provi 
additional resistance to roll. 


De SOTO for 1957 adds a third series, Firesweep, to Fireflite and Firedome to 
offer buyers a choice of 15 models. 


All are powered by V-8 engines, 295 horsepower on Fireflite, 270 on Firedome 
and 245 on Firesweep. 


Torque-Flite three-speed automatic transmissions with pushbutton control are 
standard on Fireflite, optional on Firedome and Firesweep. The Powerflite transmis- 
sion is optional only on Firesweep models. 


Fourteen-inch tires, with 22 pounds of air, are used to help create a softer ride. 


Optional dual headlamps are said to give 50 percent more wattage in forwatt 
lighting. There also is a new combined heater and air conditioner, more compa 


Fireflite and Firedome models are 218 inches long, mounted on wheelbase of > 
with one central control for the entire unit. 


126 inches. Station wagons in these series are 219.5 inches in length. 
Explorer (three seat) and Shopper (two seat) station wagons are available # 
Fireflite and Firesweep series. 





The new Firesweep is 215.8 inches long and is mounted on 122-inch wheelbases. 
Station wagons are 217.3 inches in overall length. 
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TOP SELLING 
FEATURES 

























Greater visibility . . . Lower silhouette 
and center of gravity plus, new, quiet 
riding characteristics . . . Torque-Flite, 
57 is three-speed transmission with pushbut- 
dtop ton control . . . One six-cylinder and 
ae three V-8 engines . . . Enlarged trunk 
els, 
ered, compartment . . . Safety door latches 
new and independent braking system . . . 
Fourteen solid colors and 51 two-tone 
combinations . . . ““Total-contact” brakes 
. . . New air cleaner . . . Tubeless tires 
on 14-inch wheels . . . New safety steer- 
ing wheel . . . Highway Hi-Fi record 
player. 


nd 











TWO OF THE FIVE models in Dodge’s new 
station wagon series for 1957 have the rear- 
facing Spectator third seat. Dodge has replaced 
the old air cleaner that sat atop the engine with 
anew paper-element cleaner which fits against 
the side, permitting lower hood lines. 


GLASS AREA of the Dodge hardtops, such as 
the Custom Royal four-door Lancer, has been 
increased 53 percent for 1957. Two-level front 
bumpers serve as a grille. The overall height 
of the Lancer has been reduced by as much as 
five inches. Overall length of the two-door 
Lancer is 212.2 inches. 


CORONET TWO-DOOR club sedan is the lowest-priced model in the Dodge 1957 line. 
It embodies all the styling changes and the new Torsion-Aire suspension system. This 
model is available with either the Gateway six-cylinder or the Red Ram V-8 engines. 
PowerFlite is optional with the six, and either PowerFlite or Torque-Flite with the V-8. 







S WEPT-WING is the word for Dodge in 1957. Height of the cars has 
been reduced as much as five inches. 


The new Lancer hardtop is less than 55 inches high. The swept-wing 
rear fenders are compared by Dodge to the rudders of airplanes or boats. 


A new suspension system and the newly designed frame are said to 
combine to give Dodge a lower center of gravity. 


Horizontal steel torsion bars replace the upright coil springs, and 
new springing is achieved by slightly twisting these bars. 


New engines power the four series—Coronet six and V-8, Royal, 
Custom Royal and station wagon—with displacement of the 245-horse- 
power Red Ram V-8 being increased to 325 cubic inches. 


Compression ratio is 8.5-1, and the Super Red Ram 260-horse- 
power engine for Custom Royal models is equipped with four-barrel 
carburetor. 


A special D-500 engine also is available. With single four-barrel car- 
buretor, this engine attains 285 horsepower, 310 with two four-barrel 
carburetors. Compression ratio of the 138 horsepower Getaway Six is 8 
to 1 and displacement is 230 cubic inches. 


The Coronet six is offered in a four-door sedan and club sedan; Cor- 
onet V-8 in four-door sedan; club sedan, Lancer two and four-door hard- 
tops and convertible. 


The Royal is available in four-door sedan, Lancer two and four-door 
hardtops. The Custom Royal is offered in four-door sedan, Lancer two 
and four door hardtops and convertible. 


There are three station wagons—Suburban, Sierra and Sierra Custom. 


The new Torque-Flite transmission is controlled by five push buttons, 
which are located left of the steering column. 





Custom Royal Two-Door Lancer 





DODGE has given the traditional family car 
what it calls a sports car look in this Gustom 
Royal four-door sedan. Rubber insulation:in the 
new suspension system plus a low center of 
gravity help give a quiet, vibration-free ride. 
With Torque-Flite transmission, the neutral but- 
ton also is used to engage the starter. 





STYLING on Dodge for 1957 is keyed to the 
“swept-wing” motif of the rear fenders, which 
are compared to rudders of airplanes or racing 
boats. Dodge said they stabilize the car in cross- 
winds. The back window wraps around to slop- 
ing corner posts, affording a good view of both 
rear fenders. 





ROYAL FOUR-DOOR sedan is one of four offered in four series for 1957. A broad, 
low hood and front. fenders are designed to give greater visibility. Glass area is greater and 
the new Torque-Flite, pushbutton drive is available on all V-8 models. “‘Total-contact” brakes 
are standard on Dodge for 1957. 
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Ford 


F ORD for 1957, for the first time in its 53-year history, is producing three body Thunderbird, 212 horsepower, and Ford, 190 horsepower—and a six-cylinder, th 
sizes on two redesigned chassis lengths. Mileage Maker, 144 horsepower. 






All engines can be ordered with standard, overdrive or Fordomatic trap; 
missions. 


The Fairlane 500 and Fairlane series are mounted on a 118-inch wheelbase with 


overall length of 207.7 inches. 


; All models in the three series are longer and lower without sacrifice of interig, 
The station wagon, Custom 300 and Custom series are on a 116-inch wheelbase. roominess, it is said. 


Riding ease has been improved by longer, wider frames with lower pressure tires 
on wider treads; by redesigned ball-joint suspension in front and outboard-mounted 
Four engines ate offered: Three V-8s—Thunderbird Special, 245 horsepower; longer leaf springs in back. 


Overall length of wagons is 203.5 inches; the two Custom series, 201.6 inches. 


THUNDERBIRD for 1957 carries 
distinctive, flared tail fins, has a longer 
body and more room in the luggage 
compartment. However, by moving the 
spare tire into the trunk, overall 
length has been cut by three inches. 


FORD’S STYLING for 1957 starts 
with wide, hooded headlights and a 
forward slanting grille. It includes 
streamlined wheel openings, a wind- 
shield that wraps around further for 
better visibility. Contoured sides give 
the 1957s a “sculptured look.” 


FAIRLANE FOUR-DOOR sedan 
has hardtop styling although it is built 
with the conventional center pillar. 
Designers slimmed the pillar, window 
frames and roof to achieve this style. 


COUNTRY SQUIRE (nine- 
passenger) is one of five models in 
Ford’s wagon series for 1957. Two 
are two-door, six-passenger models. 
There is a six-passenger four-door 
and another nine-passenger four-door. 





A LONGER, sleeker look is ap- 
parent in the Fairlane 500 four-door 
Victoria hardtop. It is nine inches 
longer and four inches lower without 
loss of interior headroom. 


THIRTY-SEVEN different fabric- 
color upholstery combinations are of- 
fered in the 1957 Ford line. Also 
safety devices such as seat belts, 
padded instrument panel and visors 
and safety steering wheel. 


FAIRLANE 500 Sunliner is de- 
scribed as the lowest and longest con- 
vertible ever built by Ford. A band of 
gold-colored anodized side trim comes 
with two-tone paint selections on the 
Sunliner. 


CUSTOM TWO-DOOR SEDAN is 
more than three inches longer, nearly 
three inches lower and is mounted on 
a wheelbase of 116 inches. Swept-back 
ball-joint suspension on the 1957s 
eliminates 33 percent of the parts used 













on previous models. 





x 
TOP SELLING & 
FEATURES % 
Fairlane 500, new luxury series . . . Thun- : 
derbird 245-horsepower engine optional on 
any car... Two other V-8s and a Mileage 
» Maker six engine . . . Fordomatic, standard 
. or overdrive transmissions optional . . . New ; 
i design and styling . . . Nineteen models e. } 
of dtl available in three series . . . Hardtop look in ¥ 
ie : : 
iB sedans . . . Flatter roof lines on station itd 
wagons . . . Safety devices . . . Steel center y 
bows strengthen roofs . . . Rubber mounts & 
give quieter ride. 
FRO! 
The kis 





Custom 300 Four-Door Sedan 
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Hornet Custom Hollywood Hardtop 


TOP SELLING FEATURES—Single-unit body construction . . . New 255-horsepower V-8 engine . . . New 


Flashaway Hydra-Matic transmission with park position . . . Two-inch lower silhouette . . . Dual-fin front ornaments 
on fenders . . . Sweeping rear fenders . . . Dual exhausts as standard equipment . . . Easier steering . . . Padded instru- 
ment panels and padded sun visors . . . Airliner reclining seats and twin-bed combination . . . All Season air condi- 


tioning and Weather Eye heating and ventilating systems . . . Power brakes. 


Hunson for 1957, with rakish dual-fin front fender ornaments as a styling The Hornet V-8 is available in the Super four-door sedan, the Custom four-door 
ight, is equipped with a more powerful 255-horsepower V-8 engine. The fin sedan and the Hollywood two-door hardtop in both the Super and Custom series. 
if is carried to the rear fenders. ae hie 


A NEW silver textured aluminum panel on all Custom models extends from the 


The new engine has a compression ratio of 9 to 1 and a 327-cubic-inch displace- front fenders into the front door panel on both sides of the car. 


ment. Its bore and stroke are four inches by 31/4, inches. The V-8 is equipped with 


a four-barrel carburetor and dual exhausts as standard equipment. Hudson's single-unit body construction, with body and frame formed in-one 


integrated unit, provides durability and rattle-free operation, Hudson said. 


It is available with three transmissions, standard synchromesh, optional auto- 
matic overdrive and Flashaway Hydra-Matic, with a “park” position added. 


Assists offered as optional extra equipment are power steering and electric lift 
windows. Power brakes are standard on Custom series. 





THREE TRANSMISSIONS are 





available with the 255 horsepower V-8 
@gine powering the Hornet Custom 
four-door sedan for 1957. They are 
standard synchromesh, optional auto- 
matic overdrive and Hydra-Matic. 


A MASSIVE, V-shaped grille with 
an inner mesh pattern dominates the 
front view of Hudson Hornet for 
1957. A new V-type emblem in the 
center accents the grille. Dual-fin orna- 
ments are atop the fenders. 


ee SS eel 


FULL-LENGTH fender fins with 
large tail lights highlight the styling 
changes on Hudson’s 1957 Hornet. 
Two inches lower, the new models 
are powered by a new 255-horsepower 
V-8 engine. 


NEW INTERIOR upholstery and 
trim selections are available on Hud- 
son Hornet V-8 models for 1957. 
They are offered in two series, Custom 
and Super. 


the emanneaanet 
5o 08 68 8 oan ad 








eo: =n xs a a ye ee 


1957. HORNET SUPER four-door sedan is two inches lower, and 14-inch wheels are 
standard equipment. It is powered by a 255-horsepower V-8 engine, with a compression 
ratio of 9 to 1 and a displacement of 327 cubic inches. 


FRONT TREAD of the 1957 Hudson Hornet V-8 has been changed to 59-1/16 inches. 
The kingpin type of front suspension has been replaced by a steering knuckle assembly, 
which pivots on anti-friction bearings designed to make steering easier and smoother. 
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Lincoln 


Qu apra-tites, four road lights in vertical pairs, lead the way for Lincoln’s the Quadra-Lites, enhancing the new bumper and grille. The Lincoln is longer; 
1957, and body lines are highlighted by chrome side molding, simulated air scog 


ling for 1957. They are housed in oval-shaped, chrome-ri d settings. : a 
— = an Bs ee ee and rear-quarter panels canted outward toward pyramid tail lights. 


Lincoln is powered by a 300-horsepower engine, with compression ratio of 10 
to 1 and displacement of 368 cubic inches. * * * 


Two new models have been added in 1957, which brings the total to seven, Exuausr outlets, hidden under wrap-around bumpers, and the Lincoin s 
available in two series. Capri offers a two-door hardtop coupe, four-door sedan and trunk emblem complete the rear styling. 


four-door hardtop Landau. Premiere has the same models, plus a convertible. The four-door sedans have hardtop lines, brought about by a “hidden pillar’ 


The auxiliary road lamps in the Quadra-Lite assembly, positioned below the The cars look like hardtops when the windows are rolled up. When the side win 
headlights, are optional equipment, may be used alone or with the headlights. dows are turned down, a thin chrome pillar is visible. 





Massive parking lights and directional signals are coupled horizontally below Power brakes, steering, window lifts and a four-way seat are offered. 
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Premiere Landau Hardtop 





TOP SELLING FEATURES—Quadra-Lites . . . Longer lines . . . Hardtop look brought to four-door sedan 


. . . Engine compression 10 to 1 with 300 horsepower . . . Fuel gauge glows red when approximately three gallons of 


Vv: 
gasoline remain . . . Power-directed differential gives better traction . . . Power brakes and steering standard on all the t 
models, four-way power seat and window lifts on Premiere . . . Push-button lubricator offered as optional equipment. along 
fear 
atop 


PREMIERE CONVERTIBLE is THE CAPRI four-door sedan is 
almost two inches longer with an over- built on what is called a transitional 
all length of 224.6 inches. Exhaust theme between the conventional sedan 
outlets are hidden under the wrap- and the growing trend toward hard- 
around bumper. It is powered by a top styling. This model also is avail- 
300-horsepower engine with four- able in the Premiere series. 


barrel carburetor. 













NEW QUADRA-LITES dominate 
the new styling of the 1957 Lincoln. 
These are optional equipment and the 
lower road light either may be used 
alone or in combination with the head 
light. Parking lights are coupled hori- 
zontally below the Quadra-Lites. 










POWER LUBRICATOR, operattt 
by the push of a button, is option! 
on 1957 Lincolns. Other power equif 
ment are brakes and steering, standaft 
on all models. The Premiere also offes 
as standard a four-way power S# 
and power windows. 













BUYERS have a choice of 48 in- 
terior trim combinations in Lincoln 

for 1957, and a safety steering wheel LONG LINES keynote the styling 
is standard equipment on all models. embodied in the Premiere two-door 
Optional is a safety instrument panel hardtop for 1957. A simulated air 
and sun visors, which are padded with scoop is designed to add grace to the 


a special shock-absorbing material. body appearance. A remote control 


sideview mirror and an automatic low- 
fuel warning signal are standard. 
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COLONY PARK, nine-passenger 
station wagon, is the queen of Mer- 
curys’ six wagons which are, for the 
first time, a separate series. The lines 
add to the long, low appearance. 


STEERING WHEEL on the 1957 
Mercury models is a double-V design. 
To the left can be seen the keyboard 
control of the automatic transmission. 
Above the buttons are the power door 
levers. The parking brake is foot 
operated. 


Mercury 


MERCURY PHAETON sedan, a 
four-door hardtop, is one of four in 
the Montclair series. Others are four- 
door sedan, phaeton coupe, a two- 
door hardtop, and a convertible. The 
Monterey series has these same models, 
plus a two-door sedan. 





A “DREAM CAR theme of styling” 
is the aim of Mercury for 1957. The 
two-door sedan in Mercury’s Monterey 
series has a hardtop look, with a thin 
pillar in place of the conventional 
heavier center support. Air cushion 
rear suspension is provided. 








ee 





MERCURY’S MONTCLAIR con- 
vertible for 1957 has a two-tone nylon 
top which folds back into the well 
behind the rear seat. The wrap-around 
backlight is attached to the top by a 
single zipper. 


PHAETON COUPE, a two-door 
hardtop, is one of five models in the 
Monterey series offered by Mercury 
in 1957. The new cars are five inches 
lower, three inches wider and four 
inches longer. 


Mercury for 1957 is an all-new car with a larger body, several exclu- 
sive features and styling tied up in a package that Mercury said presents 
its “greatest challenge for public favor.” 













The division followed in less than 10 months the basic lines of its 
XM-Turnpike Cruiser introduced last January. 


The Merc-O-Matic transmission is controlled by a keyboard. 


The starter is engaged by a neutral-start button, which automatically 
cancels the previous setting and starts the car when the ignition key is on. 


An air cushion rear-suspension is part of what Mercury calls its “float- 
ing ride.” This is designed to smother bumps, vibrations and road noises. 





Mercury offers two V-8 engines—the 290 horsepower Turnpike 
Cruiser and the Safety-Surge, delivering 255 horsepower. 


V-TAIL LIGHTS and massive grille dominate 
the rear view of the 1957 Mercury. A channel 
along the center of the top is continued on the 
rear deck. A small, circular ornament is located 
atop the channel. 


BIRDSEYE VIEW of Mercury’s 1957 power 
plant. There are two engines—the 255 horse- 
power Safety-Surge V-8 and the 290-horsepower 
Turnpike Cruiser V-8. The hood is hinged at 


Mercury has added 16 new colors plus interior fabrics and vinyls 
the front, and the power booster fan is shown. 


color keyed to match exterior paints. 
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left of steering column . 


Montclair Four-Door Sedan 


TOP SELLING FEATURES—Keyboard control for automatic transmission mounted on instrument panel 
. - Neutral-start button engages starter when ignition key is on, places transmission in neu- 
tral when engine is running or ignition is off . . . Air cushion rear suspension . . . New style, utilizing experimental 
Turnpike Cruiser motif . . . Floating ride with lower center of gravity . . . New chassis and 14-inch wheels. . . 
Larger brakes . . . Safety features including safety jacket for children . . . Power booster fan . . . Four-barrel carburetor 
.. . Sturdier rear axle . . . Larger gasoline capacity. Two engines, V-8 Safety-Surge power plant with 312 cubic-inch 
displacement of 255 horsepower, and Turnpike Cruiser V-8 with 368 cubic-inch displacement and 290 horsepower . . . 
Dual intake regulates carburetor air temperature. 
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TOP SELLING 
FEATURES 


Lightning Streak styling . .. New V-8, 255 
horsepower engine . . . Lower silhouette . . . 
New grille . . . Shorter turning radius .. . 
Fourteen-inch wheels . . . Improved steering 
. . » Four-barrel carburetor . . . Choice of 
three transmissions . . . Selecto-Lift starting; 
shift lever activates starter . . . Padded instru- 
ment panels standard equipment; padded sun 
visors standard on Custom series . . . Wide 
seats . . . Unitized body construction . . . Air- 
liner reclining seats, adjustable to five posi- 
tions . . . Twin-bed combination . . . Wider 
tire and front tread. 


Ambassador Custom Four-Door $ 


Licurninc STREAK styling and a new four-headlamp system light 
the way for Nash in 1957. 


The new Ambassadors, in Custom and Super series, are powered by 
a new 255 horsepower V-8 engine and are two inches lower. 


The new lighting system employs all four lamps for the high beam 
and the upper two for low beam. The upper lights direct more light 
down the right side of the road, while the two lower lamps probe down 
the highway. 


The lamps are mounted vertically in the fenders, measure 5.75 inches 
as compared to seven inches for conventional lights. 





The 1957 Lightning Streak styling changes begin with the new heat 


es alee ei ae I sa a a ek ie 


AMBASSADOR SUPER four-door sedan is the lowest-priced Nash for lights. Parking-turn lights are d he f f 
1957. It is mounted on a 121.25 inch wheelbase and powered by a 255 horse- 8 = 8 mounted atop the front fenders. 
power engine. Buyers have a choice of 15 solid colors, 11 of which are new, A massive new oval grille is of rectangular-mesh design, and in the 
and seven two-tones on Super models. Nash models retain single-unit body center is a wide-spread golden “V,” above which is the Nash emblem 
construction, reclining seats, twin travel beds, deep-coil suspension. i 
. » » ; 
ALL-SEASON air conditioning Tue roof has been lowered 4 inches, and 14-inch wheels replace e 
for the 1957 Nash has been the customary 15-inch. Tire size has been increased to 8 by 14. The cat 
redesigned. The unit has a new now is five feet high. 
compressor with a built-in muffler 
system for quieter operation. A Front fenders have full wheel cutouts, which is said to reduce the 
new receiver tank incorporates a turning diameter from 441/, feet to 42 feet. 
filter and check valve, which is 8 /s - 
said to eliminate tubing joints, The new Lightning Streak color spear is designed to give a feeling 


reducing leakage. of motion. A single chrome molding is used on Super models. 


Three transmissions—Flashaway Hydra-Matic, overdrive and synchre 
mesh—are available with the V-8 engine, which has a compression ratio 
of 9 to 1. 





FOUR HEADLIGHT system 
highlights the front view appear- 
ance of the 1957 Nash Ambassa- 
dors. All four lamps are used for 
the front beam, upper two for high 
beam. New massive, oval grille is 
of rectangular-mesh design. In the 
center is a wide golden “V” sur- 
mounted by the Nash emblem. 
Front fenders have full cutouts. 


Four models are offered—the Ambassador Custom Country Club 
hardtop, Ambassador Custom four-door sedan, Ambassador Super Cou 
try Club hardtop and Ambassador Super four-door sedan. 
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» paca seutacemnn secr aes P SAFETY CONSTRUCTION of bodies in a single unit is employed on all Nash / 
AMBASSADOR COUNTRY CLUB hardtop sedan for 1957 is two inches lower, and Ambassador models. Body and frame members are fused into what is described a8 #9) 


the front fenders have full wheel cutouts, reducing the turning diameter from 44 feet one integral unit with more than 9,000 welds. This is said.to give rattle-free se’ 
four inches to 42 feet. This is said to give the new cars a maneuverability comparable to and added safety to passengers. The front of the instrument panel on Custom mo¢ 
smaller cars. Design for 1957 is highlighted by “Lightning Streak” styling. is of perforated and burnished aluminum, while on Super models it is painted. 
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Major Specifications for 1957 U.S. Makes 
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| 3.77 | 6.40 x 18} 150.4 
| 4.1 |640x15| 150.4 


| | | 
| 


! 
| 4.1 | «40-381 166 
| 3.54 | 6.70 x 15| 195.2 
| 3.54 | 6.70 x 15| 195.2 
| 3.54 | 7.10 x 15| 1952 
| 41 |640x 15| 166 
| 3.54 |6.70x 15| 195.2 | 
| 4.27 | 7.10 x 15| 195.2 


| 
| 


| 
| 3.42 |850x14| 191.7 | 
| 
| 


| 
| 
| 
| 
| 3.64 | 8.50x14| 191.7 | 
| 
| 
| 
| 
| 
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to standard equipment. *Power-Packages available. +Other options available. {Average Weight. 
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Here’s Engineering Ammunition for the ’57|C 


By John T. Benedict 
Engineering Editor 

_ your product” is an admonishment often 

heard by every salesman. Today, however, this 
ancient sales maxim takes on fresh significance when 
viewed in the light of merchandising ibilities 
inherent in a multitude of 1957-model mechanical 
innovations. 


Perhaps never before has the wisdom of knowin 
your product been more meaningful than in its appli- 
cation to the 1957-model selling season. This is true, 
because—from the sales standpoint—it is a happy cir- 
cumstance that most makes are bringing to this toughly 
competitive market products which have, in unprece- 
dented measure, the fruits of a new “customer-ori- 
ented” engineering approach. 


Entirely separate from the more obvious styling 
efforts, this relatively new concept in automotive de- 
velopment deliberately sets up “sales appeal” as an 
engineering objective. In simplest terms, it means 
that, from the earliest allocation of research and 
design effort in a new-model program, preference is 
given those projects which promise to culminate in 
developments having maximum appeal for car 
buyers. 


Uppermost in the minds of engineers responsible for 
development of new mechanical features is the knowl- 
edge that, in today’s market, attention must be directed 
toward innovations whose merits are readily translat- 
able into owner benefits that will provide effective 
sales ammunition. 

In applying this “engineered-for-sales-appeal” yard- 
stick to his own make, the discerning salesman will 
find some features whose successful introduction into 
volume production represent truly outstanding engi- 
neering achievements. 

a, ee 


B* ANY objective engineering standard, a list of 
major technical accomplishments in ’57 production 
would include such features as: 


Torsion bar front suspension on all five Chrysler 
Corp. makes; fuel injection offered by Chevrolet; 
frame, body and driveline design for extreme lowness 
on Ford, Mercury, Imperial, Chrysler, DeSoto, Dodge, 
Plymouth, Cadillac, Buick and Oldsmobile; triple-tur- 
bine automatic transmission introduced by Chevrolet; 
compound curved windshields on Mercury Turnpike 
Cruiser, Cadillac’s Eldorado Brougham, Imperial and 
all Chrysler Corp. convertible models; curved side 
window glass on the <~ ‘pome and supercharger on 
Studebaker’s Golden Hawk. 


Additional significant technical innovations with 
inherent sales implications include: 

Torque-bias differential offered by Studebaker, 
Lincoln and Continental; electric-powered door locks 
and vent wing on Lincoln; variable-rate front coil 
springs on Studebaker; 14-inch wheels and tires on 


“ 


Tubular-Center X-Frame on the 1957 Cadilla 
The new Cadillac frame design is unique in current American car production. Basically, it is comprised of a tubular backbone 


from which arm-like beams angle out forward and rearward. The body is secured to outrigger mounting brackets extending out 
from the box-section “arms.” This arrangement contributes to low styling and also reputedly adds torsional strength. 


a number of makes; anti-dive ball joint front sus- 
pensions on all Chrysler Corp. cars, as well as those 
made by Ford Motor Co. and all GM divisions, ex- 
cept Pontiac; air-cushioned insulator for rear spring 
front anchor on some Mercury models; and Mer- 
cury’s automatic cooling fan. 

In certain situations, the vastly improved properties 
of new automotive finishes also may be used as a sales 
advantage. Hard-surfaced, weather-resistant lacquers 
and enamels, with added luster-retention, are offered 
in some colors by practically all makes of 1957 
models. The alert salesman will learn the identity of 
these super-finish colors and work them into his sales 
pitch when applicable. 

* * * 
| following run-down is not intended to fur- 
nish an all-inclusive compilation of mechanical 
features with sales possibilities. Its purpose is to illus- 
trate the type of selling ammunition available when 
“engineered-for-sales-appeal” principles are applied to 
any given make. 


Studebaker-Packard 


STUDEBAKER’S Golden Hawk is the only Ameri- 
can production car currently equipped with a super- 
charger. Driven by a variable rate pulley, the super- 
charger provides maximum power during acceleration 
without handicap to normal fuel economy at cruising 
speeds. 

The non-slip differential, a Studebaker “first” in the 
low-priced field, is optional on all V-8 models. The 
so-called Twin-Traction rear axle automatically com- 
pensates for adverse driving conditions, such as mud, 
snow and ice. 

Up to 80 percent of engine power driving force 
is transmitted to the rear wheel having the best trac- 
tion. In conventional differentials, on the other hand, 
driving torque is carried to the wheel having the 
least traction, causing spinning and slipping. 

Another Studebaker exclusive is variable rate con- 
trol of front-coil springing. The object of this develop- 
ment is to combine the advantages of stiff springing 
action for smooth negotiation of rough road surfaces 
with soft springing for a comfortable boulevard ride. 

Additional sales clues will be found in such Stude- 
baker features as power-weight ratio in the Golden 
Hawk, improved front-to-rear weight distribution and 
self-cooling fade-resistant finned brake drums. 

* * * 


American Motors 


All three American Motors products continue their 
exclusive feature of single-unit body construction—in 
which body and frame are integrated. Advantages in- 
clude superior torsional rigidity, plus claimed greater 
durability and quiet operation. In addition, some engi- 








Torsion Springs— 


On all 1957 Chrysler 
Corp. cars, the new type of 
front suspension is designed 
around torsion bar spring. 
ing and ball joint pivots, 
Ride and handling qualities 
are said to be improved, 
while at the same time the 
design aided the stylist in 
lowering the car. 





Air-Cushion Anchor— 


Optional on some Mer- 
cury models, an air-rubber 
insulator is inserted between 
the frame and rear spring 
front eye. This unit aids in 
absorbing driving and 
braking jolts, as well as 
bumps and shocks. 


neers claim that passenger safety is enhanced by 
impact-absorbing qualities of this type of body. 

Coincident with its debut as a = make 
automobile beginning with 1957 models, RAMBL 
offers for the first time a V-8 engine as a powerplam 
option. For the 190 horsepower V-8 Rambler, a sales 

oint is gained by operation of the engine on regu- 

ar-grade gasoline. 

Basic Rambler engine is the in-line six, now boosted 
to 125 horsepower. With an optional twin-throat car- 
buretor, horsepower of the six-cylinder engine is 
increased to 135. 

Rambler buyers thus have a choice of powerplants 
enabling them to emphasize either performance or 
economy in a compact car. 

Highlight of 1957 NASH engineering changes is 
adoption of the four-headlight system. All four lamps 
are used for the high beam, while only the upper two 
function for low beam and city driving. 

Appearance and riding comfort are improved on 
Nash with a change to smaller (14-inch) wheels and 
larger (8.00 by 14) tires. Added maneuverability and 
faster steering are achieved, it is said, by use of an 18 
to 1-ratio and full wheel cutouts on sides of front 
fenders. Turning diameter is reduced from 44 feet 4 
inches to 42 feet. 

Horsepower is 255, an increase of 35 over the top 
Nash horsepower rating for 1956. The compact 327 
cubic inch AMC V-8, one of the latest designs to go 
into production, is engineered to attain a balance be 
tween performance and economy. 

The 1957 HUDSON Hornet V-8 series is pow- 
ered by the 255 bp. AMC engine. Overall height of 
the car is two inches lower than the previous model. 
The new models are equipped with 14-inch wheels, 
and the roof panel was lowered 11/, inches. 

The front tread of the 1957 Hudson has bees 
changed to 59-1/16 inches, and the kingpin type front 
suspension was replaced by a steering knuckle assem- 
bly which pivotes on anti-friction bearings to provide 
easier, smoother steering. 

* * * 


Ford Motor 


The 1957 FORD chassis was completely redesigned 
for improved riding comfort and reduced car height. 
Major innovations begin with wide-flaring side rails 
in a frame design unlike any previously used by Ford. 

Side rails extend around the passenger section and 
become, in effect, side “bumpers” which protect caf 
occupants. Heavier side rail stock and tubular cross 
members make the new frame 27 percent more rigid, 
according to Ford engineers. 

A tapered drive shaft enters the underslung, strad- 
die-mounted hypoid rear axle almost an inch lowef 
than in 1956 models. This improvement aided in re 
ducing car height without compromising passengéet 


. Space. 


Swept-back ball joint suspension has the lower 
arm displaced by 20 degrees, contributing to smooth, 
soft riding qualities. Wheel motion on bumps 1s 
upward and rearward to reduce shock and assist 
stability of control. 

The 14-inch diameter wheels with low-pressure ties 
have more tread surface on the road for better control. 
The new wheels have safety-type rims with broadet 
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shoulders to hold tubeless tires more securely for 

severe turns and in emergencies. 
New outboard-mounted rear springs are two inches 
ze ¢ t than on the 1956 Ford. An “even-keel” ride, 
oo less tendency for front-end dive on quick stops 
\ “Band rear-end dip on rapid starts, has been accom- 
\. UB plished by increasing length of spring leaves ahead of 


I the rear axle. 
s] A new type of live rubber mounts is installed at 20 
ces between the body and frame. 

Increased horsepower and improved all-around per- 
formance were designed into Ford’s 1957 line of 
engines. Refinements were made for freer breathing, 

~ higher compression ratio, more efficient ignition and 
y sler§ better exhaust. 
Ts Important engine engineering changes, which 
spring. | brought added performance, include a new dry-type 
pivots, | air filter that is more efficient than the former oil- 
ualities | path type; new “low-silhouette”’ carburetors; larger 
—z intake manifold; larger high-lift intake valves; re- 
list in | Contoured combustion chambers and camshafts; a 
new centrifugal-vacuum distributor; new rotor oil 
pump and a new exhaust system. 
MERCURY ’S mechanical innovations for 1957 are 
d by fhighlighted by such features as air-cushioned rear 
spring attachment, button-controlled automatic trans- 
e mission, and an automatic thermostatically controlled 
ob engine cooling fan. 
lant On some models, air-rubber insulators are available 
sales |for the front eye of the rear spring. Air-cushioned 
egu- action of hollow rubber insulators is effective in re- 
ducing ride harshness. 
osted | Further Mercury ride improvements are attributed 
t car- | to softer front coil springs and more flexible rear leaf 
1e is | springs; inclined ball joints on front suspension, “dual- 
restriction” shock absorbers and lower center of 
lants Pgravity. Mercury also has the new straddle-mounted 
e or} mar axle with increased offset on the drive pinion to 
aid in reducing body tunnel height. 
es is Button controls for the Merc-O-Matic transmission 
amps are mounted on the instrument panel to the left of the 
two | #eering column. A combined Neutral/Start button 
takes the car out of any previous gear range and starts 
i on | he engine. A horizontal park-position bar is located 
and | st below the button-control panel. 
and Mercury's optional automatic cooling fan is de- 
n 184 signed for faster engine warmup with better tem- 
‘ront ature control, faster acceleration and high per- 
et 44 formance with added economy. A thermostatically 
controlled clutch governs fan drive and disengage- 
ment. It is claimed that as much as 17 horsepower 
a may be saved at high engine speeds by disconnecting 
» go the fan. 
be | Additional Mercury engineering features for '57 are 
anew front-mounted heating, ventilating and air con- 
ditioning system; and a novel power seat that moves 


a to its rear position to allow easier exit and entrance, 

ei, | then returns to the original setting when the ignition 
Js, | Sturned on. 

LINCOLN innovations for 1957 represent the fruits 

of numerous engineering development programs. Ex- 

-ont | ples of the new sales-oriented emphasis in automo- 

em- | tive design are such features as electric door locks, 


vide \POWer vent windows, refill-signal gas gauge, six-way 

power seat, concealed exhaust outlets and torque-bias 
differential. 

Electric door locks are operated from a master switch 


* * * 
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b, Triple-Turbine Transmission on ‘57 Chevrolet— 
Chevrolet’s new Turboglide automatic transmission em- 
S? Tbodies an unusual hydro-dynamic driving principle that 

eliminates the need for clutch or band type engagement. The 
res | fesult is smoothness of operation achieved by dispensing with 
-ol. automatic shifting in the conventional sense. Three separate 
der | ™rbines are connected individually to the output shaft by two 
planetary gear sets. 





Driveline and Suspension on the '57 Oldsmobile— 
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Rear shock absorbers on the Oldsmobile were relocated outside the rear springs, permitting a wider spring base for control- 
ling spring action. The new two-piece propeller shaft, redesigned to permit lowering the car body, has a three-joint construction. 


located on the instrument panel. The driver can lock 
all doors simply by depressing the switch. When elec- 
trically locked, the doors can not be opened from the 
outside, but may be opened from the inside of the car. 
A warning light signals the driver when any door is 
unlocked. 


Lincoln's optional ee differential auto- 
matically directs the greater share of rear wheel 
driving torque to the wheel having the greatest 
traction. 


Front shock absorbers on the ’57 Lincoln utilize the 
new “rebound cutoff” idea to cushion wheel move- 
ment instead of allowing it to drop all the way down 
on impact with chuckholes. 


Lincoln horsepower and torque were increased 
through such changes as higher (10 to 1) compression 
ratio, reshaped pistons and a redesigned combustion 
chamber. An improved carburetor, with large-volume 
float bowls, holds more fuel and provides more reli- 
able, quicker starts and smoother idling. 


Engineering refinements on the CONTINENTAL 
MARK II include a limited-slip differential and frame 
weight reduction which contributed to a 28-pound 
decrease in car weight. Other Continental changes 
include engine power boost, relocation of air condi- 
tioning air intake, improved brake linings and modi- 
fication in power steering. 

. 2 .-% 


Chrysler Corp. 


RADICALLY new torsion bar ball joint front 

suspension is outstanding among chassis features 
shared by the five Chrysler Corp. makes. To the car 
buyer, this design innovation will mean an improve- 
ment in stability and road-holding qualities, as well as 
a better ride and easier handling. 


Characteristics claimed by Chrysler engineers for 
the new suspension include: (1) Gives improved pas- 
senger comfort through a 60 percent reduction in 
front-end “dive” when the car is braked to a quick 
stop; (2) Provides fast, flat cornering, instead of lean- 
ing outward on a curve—but preserves the “soft” ride 
required of a family car; (3) Minimizes vibration, 
shock and noise by using rubber at key points to isolate 
the car occupants from the road. 


Major elements of the new suspension systems are 
front suspensions that have torsion bar springing; rub- 
ber isolation of all parts between wheels and frame to 
deaden shock and vibration; ball joints for turnin 
ease; new type of unsymmetrical rear spring mount 
outside the frame; cushioning of low-pressure tires 
and a new frame design. 


Most novel feature of the new system is its unique 
front suspension consisting of upper and lower con- 
trol arms, lower control arm struts, upper and lower 
ball joints, shock absorbers and torsion bar springs. 

Other examples of new engineering features the five 
Chrysler Corp. car lines have in common are Torque- 
Flite three-speed automatic transmission; 14-inch wheels 
with large-section tires; dash-mounted heater-air con- 
ditioning system; replaceable paper element engine air 





filtér; floating-shoe “total-contact” brakes and dished- 
hub safety steering wheel. 


Convertible models in all five car lines have the new 
twin-wrap windshield in which the glass not only 
wraps around corners, but also curves into the roof 
area for added visibility. 


Although both Torque-Flite and its predecessor 
(PowerFlite) are automatic transmissions, there are 
some basic differences between the two units. Power- 
Flite is a two-speed automatic drive. It shifts directly 
from low into high. 


Torque-Flite is a three-speed automatic transmission. 
It starts in low, shifts to second and then to third. Its 
advantages include increased acceleration, improved 
up-hill performance and more powerful down-hill 


Heating & Cooling— 


For 1957, all Chrysler 
Corp. cars have available this 
compact front-mounted 
heating-air conditioning sys- 
tem. Fresh air is used for 
heating and cooling, except 
when the air conditioner is 
operated for maximum cool- 
ing capacity. 





Injection Installed— 


Shown mounted atop the 
1957 Chevrolet engine are 
such essential fuel injection 
components as the fuel and 
air metering units, special 


intake manifold, air filter 
and fuel lines to nozzles. 


engine braking. The driver feels livelier response in 
both acceleration and engine braking, plus generally 
smoother all-around performance. 


The compact heating-air conditioning system for 
1957 Chrysler Corp. cars fits under the hood and 
bebind the instrument panel, adding luggage space 
in the trunk compartment, where the evaporator 
unit formerly was located. 


Fresh air intake is through a flush-type outside cowl 
vent. Two circular louvered vents, located atop the 
instrument panel, may be turned in any direction to 
direct the flow of either heated or cooled air. 


On ’57 models, air conditioning is available for the 
first time in Chrysler Corp. convertibles and station 
wagons. 

The new brakes were designed to reduce pedal effort 
and increase lining life. These brakes are of the drum 
type, with floating shoes mounted between two plates 
on the center plane of the linings. With wheel cylin- 
ders mounted in the same plane, braking forces are 
transmitted equally across the lining width, resultin 
in uniform pressure against the drum. The shoe web is 
calibrated in depth throughout its length so that equal 


(Continued on Page 27) 
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Comparison: Advertised-Delivered Prices 


Of 1957 Automobiles 


{Compiled by Automotive News) 


(This table of advertised-delivered prices is based on prices in effect Nov. 15, 1956, and rounded off to the nearest dollar. Each price 
includes the retail list price suggested by the factory, provision for Federal excise taxes and suggested dealer delivery and handling 
charges. These prices do not include transportation costs, state and local taxes, optional equipment or any other charges that may be passed 
on to the retail buyer.) 








































































































4-Door 2-Door 4-Door 2-Door Station Automatic Power Power -_ 
Sedan Sedan Hardtop Hardtop Wagon Conv. Drive Steering Brakes Additional Models 

BUICK 

BL sbiteveuséesesen $2,609 $2,545 $2,729 $2,653 $2,996 $2,936 $220 $107 $38 Special 4-dr. 2-seat hardtop stat. wag., $3,116. 
RE <cidsbetectssceue 60006 séoes 3,296 Sate 3 sete 3,540 Standard 107 38 Century 4-dr. 2-seat hardtop stat. wag., $3,648. 
BOPP ccccccccccesssccce sess seeee 3,623 ee 80s «SS wee 3,843 Standard Standard 38 

POON cccccccnccéas os0se cssse 3,981 Oe 86080 3,994 Standard Standard 38 

CADILLAC 
EE MEE Serieescsscecse 60508 s0600 4713 SF setae 5,225 Standard Standard Standard Series 62: Sedan deVille 4-dr. hardtop, $5,188; Coupe deVille 2-dr. hardtop, $5,04 
Sinty Special ..cccccccee seeee cece eee  weses 3 Ses0s Seees Standard Standard Standard Eldorado Seville 2-dr. hardtop, $7,218; Eldorado Biarritz conv., $7,218. 
ce OME vies Sotss tubes, seeds - duets s¢0se. sbnes Standard Standard Standard Series 75: 8-pass. sed., $7,348; Imperial lim., $7,586. 

* CHEVROLET 
GROFIMY cocccccccccccce 2,020 ee 0 these) =| née mary = sé see 188 70 37 (*Prices are for 6-cyl. models. For V-8s, add $100.) 

a rr 2,146 2,094 2,242 2,176 we utes 188 70 37 One-Fifty util. sed., $1,857. Two-Ten club cpe., $2,134; 4-dr. 2-seat stat. wag., $22 
sie ceudeues 2,262 2,210 2,336 2,271 2,552 2,483 188 70 37 4-dr., 3-seat stat. wag., $2,535. Bel Air 2-dr. 2-seat Nomad stat wag., $2,729. 
PE PER etetesbanes -S0060  e6bee sesso 3,437 188 Not Offered Not Offered 

CHRYSLER 
0 I ae ee 0 és wees 3,159 3,095 eae 220 107 40 *Station wagon prices not available. 

SEPMOGS cccccccccccccce S460 it. sss 3,774 See éeses  bemes Standard Standard 40 
i Eee Gee. sésas 4,194 4,137 = 4,573 Standard Standard 40 

ee ee eee ee ee WE seeds svews Standard Standard Standard 

DeSOTO 
PED aneeccccscceen aPae st eee 2,858 2,782 ~ —sweiene 220 106 39 *Station wagon prices not available. 

SED, Se.ccsbectececes ———— 60 wénee 3,081 ee bw 88 3,301 220 106 39 PowerFlite transmission, $179 (available on Firesweep only.) 
PEED sbececccsesosens ee sake e 3,610 3,553 - 3,830 Standard 106 39 

DODGE 
ENED @ cccccccccccese 2,410 | Or ee ee CT eee ee 179 Not Offered 37 Station wagon prices not available. 

Pn WD. ccssesesocns 2,517 2,437 2,624 ee 2,800 220 92 37 Powerflite transmission, $179 (available on Coronet 6 and V-8 only.) 
DE Wkethe cides eauenee Beeb teas 2,763 en. taese  <éene 220 92 37 
Custom Royol ........... = Nepal 2,935 BeOS kanes 3,091 220 92 37 

*FORD 
Dt Keboswsshedsan es 2,004 er Sheek’. eee -geade awed 188 68 41 (*Prices are for 6-cyl. models. For V-8s, add $99.98.) 
eee 2,118 n° -stebie”  (Weeen  cereee-  wacead 188 68 41 Custom bus. 2-dr., $1,841. Station wagons: 2-dr. 2-seat Ranch Wag., $2,263; 2+ 
NN RR 6 cn as oe bene 2,248 2,197 2,319 me 8 éwseé)8= wa wks 188 68 41 2-seat Del Rio Ranch Wag., $2,359; 4-dr. 2-seat Country Sed., $2,413; 4-dr. 3-se 
eee 2,295 2,243 2,366 a iia 2467 188 68 41 Country Sed., $2,518; 4-dr. 3-seat Country Squire, $2,646. 

Pt (D ctccces weave: -s6008.  cwee's a ivens wselee 215 64 39 

HUDSON 
Oe scape eens ae 0 anes © 0008s ee oltudee 06 -eebne 232 99 40 
Hornet Custom .......... ae  pnkes -. aig ie ne. “eadeb . haigiee 232 99 Standard 

IMPERIAL 
iad a nak adaes 4763 ..... 4,763 me. -kxeay “Dekne Standard Standard Standard Limousine prices not available. 

ED aaa a bncd dae te bce BAM lccwee 5,324 BUF kee 5,516 Standard Standard Standard 
DN: snecdeebacneeves ae -Kabee-. sekes.. ‘dewes sesee “2040 Standard Standard Standard 
Dt Sitiveceeeckes Abend: . Deeks: 60000 Jdebeh . .0¢04¢8  — dace 

LINCOLN 
DE bdecessesbéestecee Gree seen 4,722 Ga xeeee 8 8 cseus Standard Standard Standard 
Premiere .............-- 5,221 errr 5,221 SITS = acces 5,308 Standard Standard Standard 

Turnpike Cruiser prices not available. 

MERCURY Station Wagons: Commuter—2-dr. 2-seat, $2,863; 4-dr., 2-seat, $2,933; 4-dr. 3-se 
PE <6 cencceks caus 2,605 2,536 2,723 BASS. never 2,965 225 86 37 $3,030. Voyager—2-dr. 2-seat, $3,363; 4-dr. 3-seat, $3,530. Colony Park—4-dr. 3-se 
SD ogee toad ane AME sasies 3,277 SM acess 3,390 Standard 86 37 $3,637. (Merc-O-Matic transmission standard on Voyager and Colony Park.) 

*METROPOLITAN Beteh- seas sasere Sir ss eee ws 1,551 Not Offered Not Offered Not Offered *Price at coastal port of entry. 

NASH 
Ambassador Super ....... me: “saene sence mee 6 -_44kee | 8#eKO 232 99 40 
Ambassador Custom ...... PR. teeewt: gueas -.wewea . oaaas 232 99 Standard 

OLDSMOBILE 
eee ret 2,756 2,691 2,890 2,812 3,160 3,140 231 107 40 Series 88 4-dr. 2-seat hardtop stat. wag., $3,271. Super 88 4-dr. 2-seat hardtop s 
DE ace disendesses 2,988 2,926 3,215 ee lekéee 3,405 231 107 40 wag., $3,499. 

i 2 tots kdbhekenen me. éeas'e 3,963 BOGF sn ncce 4,167 Standard Standard Standard 

*PLYMOUTH (*Prices are for 6-cyl. models. For V-8s, add $100.) 
Sar rer ry 2,024 By  <se0s, shake seeds  “aseure 179 83 37 Station wagon prices not available. 

Di tiabéitbesenaren eee 2,163 Baer 060s és Rue. -ieeee - asaud 179 83 37 Torque-Flite transmission, $220 (Belvedere only.) 
DE -\Kcscecewn@n eae 2,279 2,233 2,388 See) 8 keane 2,607 179 83 37 Plaza business cpe., $1,868. 
(V-8 Std.) 

PONTIAC 
NE ere ne 2,492 2,428 2,579 2,494 Se lkvwwe 231 107 38 Chieftain 4-dr., 3-seat stat. wag., $2,863. Star Chief 4-dr. custom sed., $2,861. 
EN cas des ean as meee. «etes 2,758 2,700 Dee wean s 231 107 38 
ES bos 56 bake ame Dee. acess 2,940 2,866 3,446 3,070 231 107 38 

RAMBLER 
SE Ibis sss ap aitiiaue cae EY diem Gee os ee ee 188 59 36 
UML 6 odaniteees sues eee ee Been weeks Re lsceus 188 59 36 Custom V-8 4-dr. 2-seat hardtop stat. wag., $2,657. 

DN Sas cananeesvoe : tsaces “ihtxe . wcebe Aor 188 59 36 
TS Ee En GMices  tardiaten . Satae Be. vk dss 232 59 36 
SS ere | eae OI. 5 aise rr 232 59 36 
Champion 4-dr. deluxe sed., $2,170; 2-dr. deluxe sed., $2,123. 

STUDEBAKER Commander 4-dr. deluxe sed., $2,295; 2-dr. deluxe sed., $2,242. 

RN cca tawacecs 2,049 St | saci, netleg oo, wade 189 98 37 Station wagons—2-dr. 2-seat Pelham 6, $2,381; 2-dr. 2-seat Parkview V-8, $2,5 
Commander V-8 ......... 2,173 RS) tebe oO Races” cakes... 'vewae 189 98 37 4-dr. 2-seat Provincial V-8, $2,560; 4-dr. 2-seat Broadmoor V-8, $2,666. 

President VB ono. ccccces 2,407 SE Shares! Nitawan <i wckew.’. «ewelas 189 98 37 Hawks—Silver Hawk 6 coupe, $2,141; Silver Hawk V-8 coupe, $2,263; Golden Hc 
President Classic V-8 NS. Pk aa Wee To veeee de”) gee 189 98 37 


V-8 2-dr. hardtop, $3,181. (Overdrive standard on Golden Hawk. Automatic $119 ext 





-8, $2,504; 


biden Hawk 
119 extra.) 
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Pa ge Seventeen 


Oldsmobile 


A LONGER and lower silhouette, accented by a new color stripe, describes 
Oldsmobile for 1957. 


The chassis is heavier and wider and rides on a front suspension designed to 
resist dipping. Oldsmobile is powered by a new 277-horsepower engine called T-400, 
because of its torque. 


The accent stripe highlights the 1957 style. It runs more than half the length 
of the body between narrow chrome moldings. The body may be painted one color, 
the stripe any of eight contrasting hues. Conventional two-tone is available as an 


option. 
Four new body styles have been added: Three Fiesta station wagons—two 
Golden Rocket 88s and a Super 88—plus a convertible in the Gold Rocket series. 
Other models are: Golden Rocket—Holiday coupe, a two-door hardtop, two 


and four-door sedans and Holiday sedan, a four-door hardtop. Super 88—converti- 

ble coupe, Holiday coupe, two and four-door sedans and Holiday sedan. Starfire 98 

—convertible coupe, Holiday coupe, four-door sedan and Holiday sedan. 
Soe 

‘Twin Sky-line beading originates at the top of the windshield on each side of 

the roof and sweeps rearward through the struts that divide the rear window into 

three glass areas. 


The strut-mounted instrument panel is adapted from Delta, Oldsmobile experi- 
mental car. The new parking lights are another dream-car adaptation. 


Jetaway Hydra-Matic drive, power steering and power brakes are standard on 
Starfire 98 models. 


HOLIDAY SEDAN is one of seven 


STARFIRE 98 convertible is one of 
four models offered in that series by 
Oldsmobile for 1957. It is nearly 244 
inches lower and five inches longer 
and bears the accent strip that key- 
notes Oldsmobile styling for 1957. 


STRUT-MOUNTED panel for 1957 
was adapted from Delta, Oldsmobile’s 
experimental car. Instruments cluster 
in front of driver. Warning lights 
flank the speedometer. Fuel gauge and 
Hydra-Matic selector are in the center. 
Lights and brake controls are on the 
left; ignition, lighter and radio on the 
right. Heater control is at lower left, 
interior ventilation at lower right. 


OLDSMOBILE models for 1957 in- 
clude the Super 88 Fiesta station 
wagon with hardtop styling. Two 
other Fiestas are available, both in 
the Golden Rocket 88 series. One also 
utilizes hardtop styling; the other is a 
conventional station wagon. 


. Pivot-poise front suspension . . 


models available in Oldsmobile’s 
Golden Rocket 88 series for 1957. A 
four-door hardtop, it carries a deeper 
windshield with up to 18 percent more 
glass area. A 277-horsepower Rocket 
engine develops 400 foot-pounds of 
torque. Front and rear suspension has 
been improved. 


“a 


HEADLAMPS on Oldsmobile for 
1957 are deeply visored, trimmed in 
chrome, and topped by rocket em- 
blems. Super 88 and Starfire 98 series 
are identified by chrome script on each 
front fender panel. 


FILLER CAP for the fuel tank on 
the 1957 Oldsmobile is concealed 
beneath decorative pillar in left rear 
fender. Tail light is above the cap; 
backup light below. Twin Sky-line 
beading extends across rear deck, 
almost to its base. The deeper rear 
bumper has vertical dual exhaust ports 
integrated in outer guards. These are 
standard on Super 88 and Starfire 98 
series. 


TOP SELLING FEATURES —Longer, lower silhouette . . . Colorful accent stripe styling . . . Sky-line twin 


beading on roof and rear deck . . . Wider, heavier chassis. . . Rocket 277 horse- 


power V-8 engine . . . High-low front bumper . . . Roadability and ride aided by wider tires and 14-inch wheels . . . 
Strut-mounted instrument panel with printed electric circuit . . . Trilok, three-dimensional nylon fabric . . . Snorkel 
air cleaner . . . Higher-capacity battery . . . Flared brake drums to create better cooling . . . Improved parking brake 
. . . Additional colors in high luster finishes . . . Dual range power heater and ventilating system. 


Super 88 Holiday Coupe 
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TOP SELLING FEATURES—Change in styling, body structure and chassis 


some models . . . Longer wheelbases . 


Belvedere Two-Door Hardtop 


. . » Five inches lower on 
. . Torsion-Aire ride . . . Improved steering linkage . . . Choice of V-8 and 


six-cylinder engines . . . Fourteen-inch wheels . . . ‘“Total-contact” brakes . . . Choice of four transmissions: manual, 


overdrive, pushbutton Powerflite and Torque-Flite . . . Hidden luggage compartment on station wagons . 
pack on Fury 301 V-8 engine . . . Greater visibility ... New windshield wiper with larger motor . . 


shield on convertible, curves into top. 





PLAZA SERIES is Plymouth’s lowest priced 
for 1957. The two-door club sedan is one of 
three models available. Others are four-door 
sedan and business coupe. Engines offered in 
the series are Powerflow Six and Hy-Fire V-8. 
There is a choice of manual, overdrive or 
Powerflite transmissions. 





A LOW, WIDE appearance is a feature of 
the 1957 Plymouth. The parking-turn light sig- 
nal light is positioned parallel to the headlight 
to give a dual-light effect to front-end styling. 
Ornaments surmount the front fenders directly 
above the lights. 





BELVEDERE is Plymouth’s top series for 
1957. The convertible is one of five models 
available, and it is the sole model of the 1957 
line which is offered only as a V-8. Other Bel- 
vederes are four-door sedan, two-door sedan, 
four-door hardtop and two-door hardtop. 


Piymoutn for 1957 is said to be the result of telescoping three 
years of forward planning into one. 


The new models are as much as five inches lower, and wheelbase 
has been lengthened to 118 inches for cars and 122 inches for station 
wagons. 


There is a choice of six or V-8 engines on all models, except Bel- 
vedere convertible. The Fury 301 V-8 is standard on all Savoy, Belvedere 
and Suburban station wagon V-8s; Hy-Fire is standard on Plaza V-8s. 


The Powerflow Six is standard on all six-cylinder models. The Fury 
301 is available with power pack. 


A four-door sedan, two-door club sedan and a business coupe com- 
prise the Plaza series; four-door sedan, two-door sedan and two-door 
hardtop are available in Savoy series, and a four-door, two-door sedan, 
four-door hardtop, two-door hardtop and convertible make up the Bel- 


vedere series. 
ok * + 


Tue Suburban station wagon series offers a Deluxe two-door, six- 
passenger, Custom four-door, nine-passenger, four-door, six-passenger 
and two-door, six-passenger and Sport four-door, nine-passenger and 
four-door, six-passenger wagons. 


The car has an appearance of greater length, which is said to be 
aided by a broad hood, soaring tail fins and forward thrusting headlight 
brows. 

Front suspension coil springs have disappeared and are replaced by 
torsion bar springs which, with other improvements, are said to produce 
a new kind of ride and handling. 


Plymouth uses 11-inch brakes, of “total-contact” design. Padded in- 
strument panel and sun visors are available as optional equipment. The 
steering wheel is recessed for safety. 

New windshields are said to provide 45 percent greater glass area 
in sedans and Suburbans and 43 percent more in hardtops. 


* * * 


STATION WAGON features include a rearward facing third seat in 
the nine-passenger models, roll-down tail gate window, wrap-around 
quarter window, torsion-bar tail gate hinge, optional inside concealed 
luggage compartment on all six-passenger Suburbans and a fuel tank 
mounted in the left rear fender. 


The new cars are mounted on 14-inch wheels with low pressure tires. 
A new all-weather air conditioning system, which combines heating, 
cooling, dehumidifying and ventilating in one under-the-hood unit, is 
available on all V-8 models. 


. . Power 
. New wind- 





PLYMOUTH’S middle series for 1957 is 
Savoy. The four-door sedan with Sportone trim 
is one of three models offered. Others are a 
two-door sedan and a two-door hardtop. The 
215-horsepower Fury 301 engine is available on 
all V-8 models in this series. Six cylinder en- 
gines are offered as well. Torsion-Aire ride 
is standard on all Plymouths. 





- 


REAR VIEW of the 1957 Plymouth is de- 
signed to emphasize iowness, width and what is 
called “a concept of arrested motion.” The 
hinged fuel filler door has been relocated in the 
left rear fender. The tail fins are said to serve 
the functional purpose of stabilizing the car at 
highway speeds in cross winds. 





SUBURBAN is a separate series of station 
wagons in the Plymouth line for 1957. It comes 
in Deluxe, Custom and Sport styling. The Cus- 
tom two-door, six-passenger is available with 
either V-8 or six-cylinder engine, as are all 
models in the series. The nine-passenger wagons 
have rearward-facing third seats. 


~ 
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INTERIOR STYLING of Pontiac’s custom 
models in the Star Chief series takes an “off 
the shoulder” appearance in 1957. Customers 
can choose between upholstery of hand-buffed 
leather or, as shown above, hand-buffed leather 
combined with encore patterned nylon fabric. 





FOUR-DOOR SEDAN is one of four models 
comprising the economy-priced Chieftain series. 


Pontiac 


Ponrtiac wraps its 1957 line in three packages—Star Chief on a 124- 
inch wheelbase, Super Chief and Chieftain, both on 122-inch wheelbase. 


Styling keynote is described as “Star Flight” with “‘starlite” two-ton- 
ing and luxury interiors. The familiar silver streaks are missing. 


Power plant is a Strato-Streak V-8 engine with horsepower ratings of 
252 and 270. An extra horsepower engine has been designed for law- 
enforcement cars. 


Pontiac’s low front end is highlighted and protected by heavy wrap- 
around bumpers, with integrated bomb-type guards. Oval parking lamps 
are set into the lower bumper part. A grille and full air scoop direct air 
flow to the radiator. 


Hooded headlamps are surmounted by front fender ornaments. 
Greater vision is obtained by lowering the hood and increasing wind- 
shield area. 


The Chieftain series is composed of two and four-door sedans, two 
and four-door Catalina hardtops and two Safari station wagons. 


Super Chief offers a four-door sedan, two and a four-door Catalina 
hardtop and a four-door Safari station wagon. 


Star Chief has a two-door Safari Custom station wagon, Deluxe four- 
door sedan and convertible, Custom four-door sedan, two and four-door 
Catalina hardtops. 


A missile outline of stainless steel sweeps the entire length of the 
car on each side. Star Flight styling is accentuated, Pontiac said, by a 
windsplit molding in the rear fender. 


aa 





THE FLARE of the rear fender on the 1957 
Pontiac houses an integrated tail and backup 
lamp and safety reflector. The tail light is pro- 
tected by a projection in the bumper which 
serves as exhaust port on cars equipped with 
dual exhausts. 





ONE OF FOUR station wagons offered in 
three series by Pontiac for 1957, the Super Chief 
Safari, a four-door, six-passenger wagon, is 
described as combining comfort and perform- 
ance. The rear-quarter windows are of wrap- 
around styling. 





Star Chief 


Four-Door Hardtop 


TOP SELLING FEATURES—Star Flight styling with stainless steel missile outline trim . . . Starlite two- 
tone exteriors in new colors . . . Increased vision in windshield area . . . Color-keyed interiors in 66 trim combina- 
tions . . . Piled carpeting in Star Chief and Super Chief series . . . Restyled instrument panel . . . Swallow-tail steering 
wheel . . . Engines of 252 and 270 horsepower . . . Increased piston strokes . . . Improved Strato-Flight Hydra-Matic 
transmission . . 








SUPER CHIEF CATALINA coupe, a two-door hardtop, 
has increased windshield area, new power and responsive- 
ness. Interior trims match the 12 solid colors and 56 two- 
tones offered. Two-tone finishes are in Starlite coloring, 
where roof and center molding differs from the body, 
and “accent two-toning” where only center molding differs. 


STAR CHIEF convertible coupe embodies Pontiac’s 
Star Flight styling for 1957. Hooded head lamps are 
topped by streamlined ornaments. The hood is lower and 
the windshield area is 75.4 square inches greater in the 
convertible. The front is protected by heavy bumpers 
with inset oval parking dights. 


. Transmission cooler located in lower part of radiator . . . Fourteen-inch wheels. 





INTERIOR appointments and Star Flight styling give 
what is described as “limousine proportions” to the Star 
Chief Custom four-door sedan of Pontiac for 1957. Hand- 
buffed leather, patterned nylon fabrics and deep-pile car- 
peting are used in the interiors. There are 19 choices of 
exterior Lucite lacquer. 
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Rambler 


Compactness, economy, new styling and a new 190-horsepower V-8 engine 


are highlights of Rambler for 1957. 


The Economy-Champion six-cylinder engine, boosted to 124 horsepower, also 
will be offered. With optional dual-throat carburetor, the horsepower of the six can 
be increased to 135. 


The V-8, available in six of 13 models, is said to give Rambler one of the 
highest automobile power-to-weight ratios. V-8 models are Custom hardtop station 
wagon and hardtop sedan, Custom and Super station wagons and sedans. 


Six-cylinder models are Custom and Super station wagons, Custom, Super and 
Deluxe sedans and a Super hardtop. A Deluxe station wagon is available as a fleet 
model. 


The front has been redesigned to give the car a more massive appearance. A 


horizontal chrome bar has been added to the grille, and parking-turn lights in front 
fenders have been redesigned and increased in size. 
i> Se 


R amaier retains the airliner reclining seats and traveler twin-bed combination, 
The seats adjust to five positions; the lowest converts them into twin beds. 


Three transmissions may be obtained with both the V-8 and the six: Standard 
transmission, automatic overdrive or Flashaway Hydra-Matic on the V-8—standard 
synchromesh, optional overdrive or optional Hydra-Matic on the six. 


Construction of hardtop models has been improved with center sub-pillar in 
the four-door models being strengthened by enlarging the metal thickness. 


Also, underbody and sides near the pillar have been reinforced for added 
rigidity. Available optional assists include power brakes and power steering. 





Cross Country Four-Door Station Wagon 


TOP SELLING FEATURES—Compact car with full interior roominess . . . Single-unit body construction 
. . . V-8 engine with horsepower rating of 190 . . . Six-cylinder, 125-horsepower engine which can be increased to 
135 horsepower . . . Both engines use regular gasoline . . . Fifteen colors, 11 are new, offered with 12 two-tone and 
five three-tone combinations . . . Wood-grain effect trim on Custom station wagons . . . Nylon blends with metallic 
trims for interiors . . . Airliner reclining seats with twin-bed combination . . . Three transmissions available for each 


engine . . . New gear box gives easier steering . . . Four-door hardtop construction strengthened. 


DELUXE FOUR-DOOR sedan is 
the lowest-priced model offered by 
Rambler for 1957. It is powered by 
the Economy-Champion six-cylinder 
engine, rated at 125 horsepower. A 
power option boosts the rating to 135. 
Hydra-Matic automatic transmission is 
optional. 





LOWEST-PRICED station wagon 
offered by Rambler in 1957 is the 
Super Cross Country. The nameplate 
on the new models is positioned at 
the lower edge of the fashion-safety 
arch over the rear window. On eight- 
cylinder models, a V-8 emblem is 
placed above the nameplate. 





RAMBLER weds hardtop styling to 
the popular station wagon in the Cus- 
tom Cross Country model for 1957. 
The front has been restyled for a 
more massive appearance. A horizontal 
chrome bar has been added to the 
grille. The parking-turn lights in the 
front fenders have been increased in 
size as well as redesigned. 





CUSTOM FOUR-DOOR sedan typi- 
fies Rambler styling for 1957. The 
side color panel runs from front to 
rear and is designed to provide a sleek 
appearance. The chrome molding at 
the panel’s top is straight, while the 
lower sweeps down to the front of the 
rear fender, comes to a modified “V”. 
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THE RAMBLER for 1957 is shorter 
than the average car, yet is said to 
possess equal or larger interior dimen- 
sions. The Custom four-door hardtop 
sedan is one of six models available 
with the new 190-horsepower V-8 
engine. There is a choice of three 
transmissions; one is the Flashaway 
Hydra-Matic. 





INTERIORS on the 1957 Ramblers 
are keyed to harmonize with exterior 
colors. Instrument panel, steering 
column and wheel are colored metallic 
green, blue or satin black depending 
on exteriors. Safety factors include 
seat belts, single-unit body construc- 
tion and door locks which help pre- 
vent doors to open on impact. 
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President Classic Four-Door Sedan 


TOP SELLING FEATURES—Golden Hawk with supercharger . . . Luxury-Level ride with variable-rate 
coil springing . . . Twin-Traction axle with non-slip power-dividing differential . . . Faster steering on V-8 models . . . 
“Sculptured-in-steel” styling concept . . . Wraparound rear bumpers . . . Big car look with newly-styled hood . . . 
Safety-fin brakes . . . Hill holder on standard or overdrive transmissions . . . New Hawk styling with canted rear fins 
. . . Optional power kit on Silver Hawk V-8 . . . Gold vinyl upholstery optional at no extra cost on gold or gold- 








accented Golden Hawks . . . Safety eye speedometer. 


CANTED REAR tail fins and 
European-flavored styling are trade- 
marks of Studebaker’s Golden Hawk 
for 1957. It is powered by a 275 
horsepower, supercharged V-8 with 
289 cubic inch displacement. Golden 
Hawk is 56 inches high, 17 feet long 
and almost six feet wide. 


SILVER HAWK for 1957 is high- 
lighted by “bird-wing” rear fins and 
is available in either a V-8 185 horse- 
power engine or a six-cylinder 101 
horsepower engine. V-8s have dual 
exhausts and non-fading brakes. Silver 
Hawk is designed for five passengers. 


HIGH PERFORMANCE with econ- 
omy is the way Studebaker describes 
its Commander V-8 series for 1957. 
The Deluxe two-door sedan typifies 
the “sculptured-in-steel” styling look 
sought for 1957. Twin-Traction axle 
with power-dividing differential is 
optional equipment on Commanders. 


A SUPERCHARGED, 275-horsepower Golden Hawk with “bird-wing” rear 
fender fins, leads Studebaker’s line of sports cars for 1957. 

President Classic, powered by a 225 V-8 engine, heads Studebaker’s sedan 
models in three series. Commanders also are V-8s, the low-priced Champions are 
101 horsepower sixes. 


Studebaker offers four station wagons. The Broadmoor and Provincial are four- 
door V-8s, Parkview is a two-door V-8 and the Pelham a two-door six-cylinder. 


The cars are two inches longer. Hawks and President Classic are mounted on 
120.5-inch wheelbases, the others on 116.5-inch. Hawks are nearly 204 inches long; 
Classic, 206.5 inches and others are 2023 inches -in overall length. 


Optional on all Studebakers for 1957 are a variable-rate coil springing Luxury- 


ECONOMY LEADER in Stude- 
baker’s parade of cars for 1957 is the 
Champion series. The Deluxe four- 
door sedan is powered by a 101 horse- 
power six-cylinder engine. Studebaker’s 
new variable-rate coil springing is 
standard on Champions. They are also 
offered in Custom trim and interiors. 


STUDEBAKER describes its Hawk 
line for 1957 as family-sized. Golden 
Hawk for 1957 is equipped with a 
24-pound Jetstream supercharger as 
standard equipment. Studebaker said 
it gives the extra power of a 40 per- 
cent larger engine. Golden Hawk's 
horsepower is 275. 


BROADMOOR STATION wagon 
brings Studebaker’s line of wagons for 
1957 to four. Others are Provincial 
and Parkview, like Broadmoor, 
powered with a 210 horsepower V-8 
engine. The Pelham station wagon’s 
power plant is a 101 horsepower six- 
cylinder engine. 





Level ride and Twin-Traction axle, with non-slip power-dividing differential. 
-< ca 


Overprive transmission is standard on Golden Hawk with manual transmis- 
sions standard on all other cars. Flightomatic automatic transmission is optional on 
the Golden Hawk. 


On the Silver Hawk, offered with V-8 or six-cylinder engines, overdrive or 
Flightomatic are available as options. This is true on all sedans and station wagons, 
either six or V-8. 


Power kits are available to boost the 210 horsepower V-8s on the President 
two and four-door sedans.and Broadmoor station wagon to 225 horsepower. The 
180 horsepower V-8s, powering the Commander series, Provincial and Parkview 
station wagons, can be hiked to 195 by an optional four-barrel carburetor. 
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Mark Il Two-Door Hardtop Coupe 


TOP SELLING FEATURES —Design endurance . . . Distinctive styling . . . Limited-slip differential . . . Higher compression engine, 
with displacement of 368 cubic inches . . . Steel torque converter . . . Torsional rigidity and smoothness of ride . .. New and improved brake 
linings . . . New carburetor with larger volume float bowls . . . Improved engine breathing with new air cleaner . . . New 40-ampere genera- 
tor . .. Padded instrument panels, safety door locks, seat belts, safety mirrors . . . Automatic headlight dimmer . . . Improved air conditioning. 


Imperial 


FEATURES 


TOP SELLING 


Three-speed, pushbutton Torque-Flite 


transmission . . . New styling . . . V-8, 325 
horsepower engine . . . Recessed safety 
door handles . . . Six-way power seats . .. 
Torsion-bar front suspension . . . Dual 
headlights . . . Four-way wraparound 
windshield . . . Four inches lower and 
three inches wider . . . More leg and head 
room . . . Curved side glass which follows 
body lines . . . Four separate series, includ- 
ing convertible in Imperial Crown series 
. . . New interior and exterior colors . . . 
Leathers and vinyls offered for interiors. 





Imperial Four-Door Sedan 





TOP SELLING 
FEATURES 


Economy of operation . . . Available in 
convertible and hardtop models . . . Ease 
of handling . . . Sports-car appearance ... 
Quiet operation . . . Twelve-volt electrical 
system . . . Continental tire carrier .. . 
Foam-rubber seats . . . Single-unit body 
construction . . . Convenient cluster of 
controls on instrument panel . . . Baked 
enamel exterior finish . . . Ample interior 
head and leg room . . . Easy to park; 
mounted on 85-inch wheelbase with over- 
all length of 149.5 inches . . . New engine 
mounted on rubber cushions. 


Metropolitan 1500 Convertible 
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By John K. Teahen Jr. 
Staff Writer 
a whispering campaign that began nearly a year 
ago has ended, and the objects of the campaign 
are in dealer showrooms for all to see. 


Seldom have any new cars captured the attention of 
the motoring public so long before introduction day as 
have the 1957s. And the ballyhoo was not wholly in- 
spired by the makers. 


On the contrary, at times during the past 12 
months the manufacturers have tried to tone down 
the enthusiasm being generated for the ’57 models. 
For the whispers started shortly after the '56s were 
introduced. “Wait till you see the ’57s,” a man would 
tell his neighbor. “I hear they’re really going to be 
out of this world.” 

* * * 
ANUFACTURERS and dealers, with mountains 
of °56s to move, countered with the advice that 
the’57s would be “evolutionary, not revolutionary.” 
But the whispers persisted. 


Now the ’57s are here, and auto lovers are having a 
field day indulging in their favorite indoor sport— 
looking over the new models. They agree the cars were 
worth waiting for. 

Dealers report that showroom traffic has been 
brisk. More important, they say that many of the 
lookers are buyers as well. 

What are they buying? They’re choosing new bodies, 
new styling, new features, new power, new comfort. 

Ten cars have new bodies and new chassis. These 
are Ford, Mercury, Buick, Oldsmobile, Cadillac and 
the five Chrysler Corp. lines—Plymouth, Dodge, De- 
Soto, Chrysler and Imperial. 

& * * 


et others have restyled their offerings for the 
new season. Grilles, fenders, bumpers, interiors 
have been redone. All models are lower and have more 
glass area. Color schemes are even more appealing than 
last year. 

An important trend this year has been the adoption 
of fourteen-inch wheels by 12 manufacturers—Hudson, 
Nash, Ford, Mercury, the five Chrysler lines, Chev- 
rolet, Pontiac and Oldsmobile. 

Dual headlights are another of 1957's major styling 
innovations. Nash and Lincoln have positioned the 
lamps vertically, while Imperial, Chrysler and DeSoto 
have set them side by side. They are standard equip- 
ment on Nash, and optional on the other four makes. 

In addition, Dodge and Plymouth have dual front- 
light arrangements with driving lights located next 
to the directional-signal and parking lamp. 

Chevrolet grabbed engineering headlines by be- 
coming the only line to offer fuel injection for 1957. 
Its Ramjet system, in which gasoline is fed directly to 
the cylinders instead of passing through a carburetor, 
| draws 283 horsepower from a 283-cubic-inch engine. 
| This is the realization of another engineering goal 
—one horsepower per cubic-inch displacement. 

The horsepower race continued with Imperial and 
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First Plant Solely for Station Wagons— 





the Chrysler New Yorker leading the pack. Both are 
rated at 325, the same as a Cadillac Eldorado with 
power kit. Packard’s 310 was tops a year ago. 
* * * 
ADILLAC, Buick and Lincoln all have 300 horses, 
followed by DeSoto at 295 and Mercury at 290. 

Nash, Hudson, Dodge, Pontiac and Oldsmobile are 
above 250 horsepower, while Ford and Chevrolet can 
top that figure with dual four-barrel carburetion. 

Imperial and the New Yorker lead the displace- 
ment derby with 392 cubic inches, followed by Olds- 
mobile (371), Lincoln, Continental and Mercury 
(368), and Buick (364). 

Cadillac, Buick, Lincoln, Continental and Pontiac 
have boosted compression ratio to 10 to 1, while 
Chevrolet's fuel-injection system has a ratio of 10.5 
to l. 

Rambler has its first V-8, a 190-horsepower engine, 
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Makers Shoot the Works to Revive Boom 


variable-rate coil springs which compress at an un- 
equal rate, while Oldsmobile’s “Pivot-Poise” system is 
said to eliminate brake dip. 

Nash and Hudson have improved their springing; 
Ford has redesigned its ball-joint suspension, and 
Buick, Cadillac and Oldsmobile are using ball joints 
for the first time. 

Mercury has Floating Ride” front suspension and 
is the first maker to utilize air-cushion rear suspen- 
sion. 

Chrysler Corp., which prefers to extend its new fea- 
tures throughout its five lines, has a new automatic 
transmission. It’s called Torque-Flite and is a three- 
speed unit. Powerflite still is available on some Plym- 
outh, Dodge and DeSoto models. 

Another new automatic drive is Chevrolet’s Turbo- 
glide, a triple-turbine torque converter. It is said to 


What They're Selling in ‘57 


Here is a list of body styles and models available for 1957 


2-dr. 2-dr. 4-dr. 
sedans, 4-dr. hard hard- conv. stat. Total 
coupes sedans tops tops wagons Models 
GENERAL MOTORS 
EE. stiAb dic cteacdidcuine 1 1 4 4 4 3 17 
NE, isbn adn thinsbdias 0 2 3 3 2 0 10 
ID sisantckisiaiicus 5 3 3 2 1 6 20 
Oldsmobile ............... 2 3 3 3 3 3 17 
III Lctitienstiicachtons 1 4 3 3 1 4 16 
FORD 
Continental .............. 0 0 1 i) 0 0 1 
SE Midi dsicichaiiaesieanbed 5 4 3 2 1 5 20 
i ac ies 0 2 2 2 1 0 7 
IIE saccccunitesiivisesiens 1 2 2 2 2 6 15 
CHRYSLER CORP. 
ID sin Siadiakhenstinttined 3 3 3 1 2 12 
SINE ecicteKesieetasctes 0 3 3 3 2 4 15 


and Nash and Hudson are using a 255-horsepower 
unit built by American Motors. Economies realized in 
the use of the AMC-built engine helped Nash and 
Hudson chop $250 to $403 off the price of 1957 
models. 

The six-cylinder engine still is available in models 
offered by Rambler, Studebaker, Plymouth, Dodge, 
Ford and Chevrolet. 

* * * 
en is another key feature in the 1957 
models, with suspension-system improvements ap- 
pearing in nearly every line. Chrysler Corp.’s innova- 
tion is Torsion-Aire ride, in which torsion bars replace 
front coil springs. 

This system is more compact and is said to have 
aided in lowering the hood lines of the five Chrysler 
entries. 

Studebaker’s “Luxury-Level” ride consists of 





Reflecting the sharp increase in the demand for station wagons, Mercury plans to begin production in December in the industry's 
first exclusive station wagon plant. Located at Wayne, Mich., the new plant is designed for a capacity of 250 wagon bodies a day 
and will serve all Mercury assembly plants. Wagons account for better than one out of every 10 cars built in the industry today, 
compared to one in 150 when the last National Auto Show was was held in 1940. 


2-dr. 2-dr. 4-dr. 
sedans, 4-dr. hard- hard- conv. stat. Total 
coupes sedans tops tops wagons Models 
I i ecskendtuadeernasbaa 2 4 3 3 2 5 19 
ere 0 5 2 2 1 0 10 
Plymouth ............... 4 3 2 1 1 6 17 
AMERICAN MOTORS 
er 0 2 2 0 0 0 4 
a ee 0 2 2 0 0 0 4 
SNE « iihsuctacaesveinoxes 0 5 0 2 0 6 13 
STUDEBAKER-PACKARD 
Studebaker ................ 7 6 1 0 0 4 18 
of ee oe ee 


1956 Totals 
(at introduction) 28 58 48 25 21 41 221 


give twice the torque multiplication delivered by 
standard torque converters. 

Mercury has adopted pushbutton control for its 
automatic transmission. In both Merc-O-Matic and 
Torque-Flite, the engine is started by pressing the 
neutral button on the control panel. 

* + * 
TUDEBAKER, Lincoln and Continental are offer- 
ing nonslip differentials this year. In each system, 
the majority of driving power is transmitted to the 
rear wheel having the best traction in mud or on 
slippery surfaces. 

Mercury has a jacket-type safety harness for chil- 
dren, while Thunderbird, Mercury and Lincoln offer 
a “seat that remembers.” It slides backward when the 
ignition is turned off, and moves forward to a pre- 
selected position when the engine is started. 

Dodge, DeSoto, Chrysler and Imperial have re- 
cessed door handles, and recessed steering wheels have 
appeared on many lines this year. Oldsmobile boasts 
printed-circuit wiring, and Cadillac has a front-seat 
arm rest. 

A novel Buick device is a “Safety Minder” which 
is attached to the speedometer. It buzzes when the 
car exceeds a preset speed. 

Five makers brought out mew series for 1957. 
Rambler is merchandising its V-8 models as a separate 
line, and DeSoto is offering a lower-priced Firesweep 
series. 

Ford introduced the Fairlane 500 as its top series, 
and Chrysler slipped the Saratoga between its Windsor 
and New Yorker lines. 

Imperial revamped its model setup. It made the 
Crown (formerly the limousine line) a four-model 
volume series and added a one-model LeBaron series. 
Two limousines still will be available. 

4 * * 
f ws. 1957 buyer may inspect 235 models — from 
economy two-doors to eight-passenger, glass- 
partitioned limousines. Additional models will arrive 
during the year. 

Some will be introduced at the National Auto 
Show, such as Mercury's Turnpike Cruiser, Chrys- 
ler’s 300-C and a new Plymouth Fury. 

The 235 models for 1957 consist of 82 sedans and 
coupes, 77 hardtops, 54 station wagons and 22 con- 
vertibles. At introduction time last year, 221 models 
were available. 
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Fribley Outlines Plan for ’57 Selling... 


What Public Expects 


EDITOR’S NOTE: What can a new-car dealer 
do to make 1957 a successful year? Automotive 
News asked that question of Carl E. Fribley, 1956 
president of National Automobile Dealers Assn. 
and a successful Cadillac-Pontiac-GMC dealer for 
23 years in Norwich, N.Y.. 

* * * 


A DEALER can improve his public relations and 
make a profit in 1957 by taking care of his owners 
with a clean, friendly, capable service department; by 
telling the truth in all advertising and merchandising 
ptactices; by training and directing a strong selling 
organization into productive contracts, demonstrations 
and appraisals, an knowing his true cost of selling 
a car, declares Carl E. Fribley, president of NADA. 


Public relations of automobile dealers reached an 
all-time high during World War II. Left without 
product for a long four years, almost 30,000 dealers 
kept their places of busi- 
ness open to serve the pub- 
lic. Service, with a few 
used cars and a very few 
new cars under rationing 
quotas, was all dealers had 
to live on during this 
period. 

The public, quick to 
sense this hardship in 
the business, became 
most sympathetic to our 
problems.. 

The new World War II 
plants that were built in 
the cornfields outside 
of metropolitan areas 
throughout the country could never have been manned 
and staffed through public transportacion facilities. 





Carl E. Fribley 


— next 11 years saw a gradual deterioration in 
dealers’ public relations. Started first by the black 
marketing practices of a small minority of dealers, the 
decline was accelerated during this decade by the un- 
ethical and misleading advertisers, the wheel-and-deal 
operators with their “bushing, high-balling”’ tactics. 
This regression in the esteem of the public hit an all 
time low almost a year ago. During the past 10 or 11 
months there have been some hopeful signs of an im- 
provement in the public relations of the dealer. 


NADA, through its Public Relations committee, 
attacked the problem eight years ago with many 
different approaches, plans and programs, trying to 
stem the tide, without avail. While fighting a los- 
ing battle during that time, however, the indoctri- 
nation and training of many dealers became an im- 
portant asset in turning the tide during the past year. 

The problem of improving dealer relations is an in- 
dividual problem. No factory, nor can NADA, make 
good public relations for a dealer. A dealer can’t buy 
good public relations through advertising or public 


* * 


Munn Gives Case for Low Pressure Salesmanship—How 


By John O. Munn 
Advisory Editor 
 peasagaae personal selling has always played a 
major part in the development of this industry. 
It has been a proud record. Most other lines of trade 
have been jealous of our achievement. We have been 
held up as a model for others to follow. 

With these beautiful 1957 models, we face an ex- 
panding market. There are more people. More people 
are employed at higher wages. More people are mov- 
ing to the suburbs, which means more cars per family. 

Personal salesmanship, most observers say, bas 
deteriorated during the last three years. We have 
too frequently forgotten the tried and true methods 


relations campaigns. Good public relations are earned 
by a dealer’s organization—and the key man is the 


boss himself. 


There are many different ways to attack the prob- 
lem of an improvement in public relations. The 
simplest, easiest, and most effective in the long run is 
through the Service Department. The rapid develop- 
ment of automobile ownership after World War I can 
be credited largely to the availability of good service 
throughout the 48 states. 

er Se 

. essentiality of the automobile proven so defi- 

nitely in World War II was made possible by 
dealers’ service stations throughout this country. If 
the automobile is essential to our dynamic economy 
today (and you won’t get a dissenting vote on this 
question), then service to these automobiles should be 
just as essential. 


Granting these premises, then, why isn’t the serv- 
ice department the logical place for dealers to start 
improving their public relations? 

What is it that owners want in the way of service 
from a dealer? 


1. Customers like a dealer’s service station that is 
easy to get into and out of. This means adequate 
buildings and facilities. 

2. Customers like to be greeted in a friendly man- 
ner, indicative of a sincere desire to be of service, 
not only in the case of a major overbaul or body 
damage, but service in the way of fixing a wiper 
blade, checking the battery, checking the tires, etc. 
This means the proper attitude. 


3. Customers want honest, business-like treatment. 
There should be no deviation from the price of the 
job as quoted, unless the customer is advised before 
the cml is done. If the car is promised at a certain 
hour, it shouldn’t be a half hour, two hours, or half 
a day late. Certainly these are not unreasonable 
requests. This means good personnel. 


4. Customers want the job done right the first time. 


No one likes to bring his car back two or three times 
to get all the work done. All work required should be 
completed, checked, and inspected to make sure that 
there are no slipups. This means that the quality of 
work must be top grade. Modern equipment, adequate 
parts stock and high speed tools all help to produce 
this desirable result. This means adequate parts and 
essential shop equipment. 

5. Continuing interest in a customer also builds the 
finest public relations. All of us like to be reminded 
that people appreciate our business and are looking 
forward to seeing us. Monthly followups on cus- 
tomers, who have not been in, certainly convey a 
friendly spirit and evidence our willingness and desire 
to be of service. This means a continuing contact with 
your service customers. 

 -- * 
— is nothing outlined in these few funda- 
mentals that all dealers in business today could 
not quickly adopt and practice. They are not expen- 
sive. They are not time consuming. 

Every dealer sells new cars every year to a high 

percentage of regular service customers. This is the 


* * * 


of the past and resorted to gimmicks, crazy terms 
and price. 

Why did we slip and how can we improve our sales 
effort? We slipped in the first place during the war 
because there were few cars, and we lost a lot of good 
salesmen. Then, for the next seven years there was a 
boom in our economy. There was a shortage of cars. 
People fairly begged for them. Little salesmanship was 
required. Then came the “blitz” in late 1953, followed 
by excessive production during the following years. 

*. * * 
Wt WERE told that volume selling, at a price 
sacrifice on the part of the dealer, was the way 
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backlog of any dealer’s business. Our best deals are 
made with satisfied service customers. Competition has 
little chance of getting your satisfied service customer 
away from you. 

But development of a satisfactory service program is 
not the only guide to success in 1957. Dealers will need 
to train their sales organizations to make productive 
contacts, to demonstrate the new and radically changed 
improvements of our 1957 models, and to intelligently 
sell the product, not prices or terms. Training, direc- 
tion and control of a sales organization is equally im- 
portant to success in 1957. 


There is a most important further guidepost to 
follow, if a dealer wants to succeed in 1957. Too 
many dealers have neglected the true costs of doing 
business. Thousands of dealers have failed in the 
past few years because they lacked this simple, essen- 
tial knowledge. Four figures from bis financial state- 
ment—and four minutes of his time—will give any 
dealer an adequate working knowledge of this most 
important fact: 

A. A total of all selling costs, year to date, divided 
by the number of cars sold year to date, will give a 
dealer his per car selling cost. 

B. A total of all other expenses, less all gross profit 
(except new and used-car department gross profit) tells 
the dealer his general overhead cost. By dividing the 
number of new cars sold, year to date, into this figure, 
he can quickly determine his overhead cost per new 
car sold. 

C. By adding his selling cost per new car and his 
general overhead cost per new car to his factory in- 
voice, any dealer can quickly determine his true cost 
of selling an automobile. 

This combined figure is the break-even point, and 
any profit from his business will come from what a 
dealer realizes over and above this break-even cost per 
car. 


* * * 


out. We were told “blitz” methods were the modern 
way. It was pointed out to us that selling methods had 
changed. The grocery supermarket had expanded. 
That was the model to follow. 

Our advisers forgot to tell us that groceries are a 
commodity consumed every day. That grocery super- 
markets receive a reduced price for supplies through 
volume purchasing—an advantage denied an auto- 
mobile dealer. They forgot there was warranty cost 
and after-service cost, cost of time sales and used 
cars to be taken in for the automobile merchant. 


With the supermarket, all transactions are for cash, 
no salesmen are required, and the man behind the cash 
register is. as impersonal as the machines he operates. 
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How to Make Salesmen More Effective .. . 





Organizing Sales for ’57 


By Joseph M. Callahan 
Staff Writer 
7 main trouble with auto sales these days is that 
we don’t have sales managers in the dealerships 


| anymore,” declares Daniel L. Beck, who has been 


studying auto retailing from a variety of vantage points 
for 33 years. 
Beck started out selling Oaklands in Denver in 1923 
and later spent 14 years with Dodge, winding up as 
: _ Dodge’s director of adver- 
# tising, merchandising and 
fa 7. a promotion. He left 
= Dodge 11 years ago to 
E found Executives Selection 
& Training Institute in 


= 


7 ton = Detroit. 
(A ‘ Beck said that many 
ke dealers are deempba- 






sizing the role of a sales 
manager by acting as 
sales managers them- 
selves, or by not hiring 
high caliber sales mana- 
gers. 

“A lot of dealers,” he 
declared, “become enam- 
ored of their cars and think the cars will sell them- 
selves, with a few salesmen to fill out the order blanks. 
But every sales staff of five or more men needs a sales 
manager, and every sales manager should have an 
assistant for every additional five or six salesmen. 

* * *@ 
a what happens in most dealerships where the 
leadership of salesmen is neglected? The salesmen 
never get down to work selling.” 

The outstanding characteristic needed by a sales 
manager is a desire to build people—to take an 
ordinary fellow who has a few special qualities and 
“build” him into a salesman, he asserted. 

Beck said salesmen are built by inspiring them, by 
showing them their strong points and their we. 
points and by teaching them bow to sell. 

“A sales manager builds confidence in a salesman by 
giving him something to do and by showing confidence 
in his ability to do the job.” 

=. 

E said the reason that there was so much salesman 

turnover in dealerships today is that the salesmen 

are not making money, and they are not making money 
because the sales managers are not paying enough 
attention to them. 

Beck said a sales manager should teach his salesmen 
how to greet and qualify a customer, how to make the 
sales presentation, how to work back and forth with 
the sales manager, how to make a demonstration and 
an appraisal, how to close a deal, how to introduce the 
buyer to the service manager, how to follow up after 
the sale and how to keep busy on the floor. 

Declaring that he does quite a bit of shopping at 
dealerships, Beck said, “Seldom, do I get a nice, fast 


* * * 


Daniel L. Beck 


greeting. And I say it’s the sales managers’ fault be- 
cause they're not training the salesmen right. 


“And the salesmen should be taught to make a com- 
plete sales presentation. Not just ‘Isn’t she a beaut— 
you wanna buy it.’” 


Beck feels that a sales manager should have a formal 
meeting with his salesmen once a week at which an 
inspiring pep talk is given and an informal meeting 
each morning. 


He explained, “At the daily informal meetings, the 
sales manager should look over the men to make sure 
they look right and then discuss plans for each man. 

. £ *« 
= salesman should be given a list of the deals he 
has a chance of closing that day, a list of cars he’s 
going to appraise, a demonstration list, a telephone list 
and a mailing list. As the lists are passed out, the sales 
manager should offer a few suggestions on handling 
the various problems.” 

Beck said frequently dealers will say that they 
can't afford to bire girls to compile these lists. But 
he argues that it’s cheaper to hire a girl for $30-$40 a 
week to do this, than it is to have a $150-a-week 
salesman doing it. 

He said that at the end of the day, each salesman 
should make a consolidated report, recapitulating his 
successes and failures. This information will form the 
nucleus for the following day’s lists. 

* * * 
— stated that the meetings should be of a con- 
ference type, where the salesmen are encouraged 
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* * * 
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to participate actively in the talk, although the sales 
manager should control the meeting. He recommended 
that the sales ae study selling methods in other 
businesses, to provide themes for the sales meetings. 

“A sales manager should know how many my mp 
demonstrations and presentations each man on his staff 
needs to come up with a sale,” Beck said. “And he 
should know how much money each salesman wants 
to make a month. 


“Then it’s simple arithmetic. For example, if a 
salesman makes $75 a sale and if he sells a car every 
30 phone calls, the sales manager can tell the sales- 
man that every phone call is worth $2.50 to him.” 

Describing the sales-manager type, he said, “He 
should be sharp—without being a ‘sharpie.’ He’s a guy 
who should be quietly pushing all the time. He’s a guy 
that’s smart, a guy that knows how to sell and a guy 
that’s meticulous in making out reports. 

“You have to be careful that you don’t ruin a good 
salesman by making him sales manager. They’re two 
distinct types. The best way to distinguish between 
them is how they make out their reports. And the sales 
manager must like and be willing to direct the activi- 
ties of others.” 

Beck said that a good sales manager will have fre- 
quent sales contests. He also said that a sales manager 
should keep himself in the best of physical shape—so 
that he doesn’t tire easily and that he should set an 
example for his men in this respect. 

* * * 
| ya who has helped train almost 20,000 salesmen 
in the past third of a century, offered these tips 
to salesmen: 

1. Try to become excited and enthusiastic about your 
product. 

Beck then told of one sales manager who ordered 
his salesmen to run the last half block before meeting 
a customer so the salesmen would be “breathlessly 
excited” about their product. 

2. Take time to work on a shopper, because all 
buyers are shoppers before someone makes buyers of 
them. 


He said that too many salesmen are “experting” in- 
stead of selling, meaning that they think they have a 
supernatural power to know exactly who is and who is 
not ready to buy. 

3. Keep in mind the possibility of a three or four- 
car family, because many teenagers are better drivers 
than their parents. 

4. Use an order blank to give the prospect an esti- 
mate. This way, he said, you can list all his options 
and accessories, and quickly sew up the sale if the 
prospect happens to say yes. 

5. Call back regularly on new customers. 

“Who gives more demonstration rides than a new 
owner?” asked. 

* * * 
6 WATCH personal appearances carefully. He 

e asserted, “If you have to look twice at a shirt to 
see if it’s dirty—change it—because everyone else can 
see it’s dirty at the first glance.” 

7. Concentrate on used cars. 

“Some salesmen don’t like to sell used cars,” he ex- 
plained, “because they are ial to new cars them- 
selves. But the salesman should remember that the 
customer, while buying a used car, is buying unused 
transportation.” 

Beck said that he learned from these early experi- 
ences that people would buy from him if he were sin- 
cere and if he made them feel that they were getting 
a good deal. 


* * * 


yto Sell Your Car as the Answer to a Prospect’s Needs 


Then, the discount houses led many to overestimate 
the importance of price. 
Neither of these two operations are service trades. 
They were not the examples to follow. 
* *¢ *# 


a . how can we improve? First, forget the 
immediate past. We have had our lesson, and it 
has been an expensive one. Then, I recommend a care- 
ful consideration of the low-pressure methods of sell- 
ing. It is purposeful and profitable for both salesman 
and dealer. Its use will also keep the factories’ pen- 
nants flying high, as well as elevate the product and 
our methods on the public mind. It will reestablish 
confidence. 
This new emphasis on low-pressure selling has 
been greeted with enthusiasm by many dealers. 


Where it bas been practiced, the results have been 
exceedingly favorable. It seems to fit in with the 
mood of the times. 

Low-pressure selling is ores as basically sound. 
Buyers are more sophistica' Salesmen, too, are dif- 
ferent. 

There is sales strength in the process of letting peo- 
ple feel they are making up their own minds. 

* * 


HE ‘fact is, no new car is so demonstratively supe- 
rior that people rush to buy it. But any car may be 
presented in a way that makes it a better answer to the 
buyer’s need. 
That is the essence of low-pressure selling. With 
it the salesman is relieved from much of the intro- 


ductory, get-acquainted talk, because all cars are 

known through advertising and the product bas 

acceptance. Through tactful inquiry, be learns the 

likes and dislikes of bis prospect, about bis family, 

and what the car will be used for. He has confidence 
he can follow up and explain questions regarding 
the merits of bis car. He talks entirely from the cus- 
tomer’s viewpoint. In most instances, bis standard 
sales pitch is not utilized; with low pressure be finds 
sales resistance melts away. 

So, I submit low-pressure salesmanship to you. It is 
truly the modern method. It requires a careful pre- 
approach on each prospect. Find out all you can about 
him. To what use he will put the car? Then, show sin- 
cere interest in him—and follow through with interest 
and service after the sale. 
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| An Expert Tells How to Do It... 


Used Cars at a Profit 


Editor’s Note: Throughout the history of auto 
retailing, the used-car lot has become the graveyard 
of thousands of dealerships. On the basis of 20 years 
experience in proving that used-car problems can 
become used-car profits, Martin H. Bury gives a step- 
by-step analysis of how to handle this vital aspect of 
the new-car business. Bury became a dealer in 1933 
and bas worked in every job in a retail dealershi 
from grease monkey to salesman—from bookkeeper 
to general manager. 

In 1949 be purchased Philadelphia's well-known 
Wilkie Buick Co., which last year bad a volume of 
$10 million. He has served four terms as president of 
the Philadelphia Automobile Trade Assn., and one 
the Philadelphia Automobile Trade Assn., and is 
completing bis third book, “The Automobile 
Dealer.” . 

* ¢ *# 

HERE is absolutely no reason why any new car 

dealer should ever have a “used car problem,” ac- 

cording to Martin H. Bury, president of Wilkie Buick, 
Philadelphia. And there is every reason why a substan- 
tial profit should be earned in the used-car department. 

Better than three of every five cars on the road were 
purchased as used cars. Here is a ready-made market 
half again as big as the 
new car market. And the 
supply is plentiful. Why, 
then, should the dealer 
ever have a used car prob- 
lem? The answer: Neglect. 
Neglect of the simple 
fun tals of merchan- 
dising. 

The following is a list- 
ing of those fundamentals 
and the recommended 
methods of procedure: 

Dealer Attitude—The 
used car is not an ugly 
stepchild. It is not a neces- 
sary evil incidental to the 
new car sale. Its luster may be dimmed by a degree of 
wear and age. And it may not have the enthusiasm- 


Sere EA sce used cum deave cnadter 


used cars don’t consider 
outmoded. If they do, in the case of older cars, that 
impression is nicely tempered by the low price at 
which they are buying transportation. 

Those people DO expect the used cars they pur- 
chase to look well and to operate with reasonable 
efficiencey. And they expect to be treated as well 
as new-car s. The wise dealer, recognizing 
these facts, will CATER to the used-car buyer. 

The of catering referred to here requires, 
iis Gites haan: died eonseel af ail weed cass 
from the appraisal to their ultimate resale. And the 
dealer may never relax his vigilance in any phase 
of this department. eed, 


IHE APPRAISAL—As far as the dealer is concerned 
each used car has only one true cash value: What 
any used-car dealer would pay for it or what the new- 
car dealer himself would pay for it in cash if he were 
not trading it—whichever is higher. To appraise a used 
car on the ise of its problematical retail value is 
sheer folly. To tailor the appraisal to fit the amount 
sup’ y to write the new car order is worse. 
the true cash value may be used for both ap- 
praisal and inventory purposes. 

To arrive at the correct amount of the appraisal, a 
thorough inspection of the used car is necessary. That 
may ire five or 10 minutes more, but it’s worth it. 
If the prospect has a good car he will welcome a 
meticulous a He WANTS the dealer to know 
about the condition of the car. Good or bad, the dealer 
must know all about the car if he is to proceed in- 
telligently. 

It should always be remembered that if the ap- 
praisal is too low, the dealer. loses: business—if it is 
too bigh, the dealer loses money. In | event, used 
cars cannot and must not be appraised by a casual 

e or a perfunctory “check.” Not if the dealer 
is operating to earn a profit. 

A valuable assist for the appraiser (as well as the 
new-car salesman) is the use of an appraisal sheet 
that provides for entry of the estimated cost of re- 
conditioning, as well as the low book value. One that 





Martin H. Bury 


indicates only that the car is good, bad or indifferent 
isn’t adequate. 

And look out for this one. A car that has suffered 
collision or fire damage, when repaired, is never worth 
as: tanach oe tt wus talees Gin Gnmna . If a car in good 
condition is worth $1,000, but suffered $300 in dam- 
ages, its net cash value is apt to be $600 rather than 
$700, as is. 

The appraisal is the “pitch” for the used-car depart- 
ment. Don’t slight it. Take time to do it right. 

ta 

HE CHECK-IN—When a new car delivery is about 

to be made, a copy of the appraisal form should 

be given to the appraiser or car manager, BE- 
FORE SETTLEMENT, for examination of the trade 
car and its check-in. Purpose of the check-in is to 
ascertain that the car is in the same condition as when 
appraised, that all equipment is intact and that its 
value remains at the original figure. 

Upon approval, the used car should be moved into 
the “bull pen” to await the next morning’s bull session 
meeting. 

a I 
‘a BULL SESSION—Each morning, promptly at 
eight (no later) all used cars received on the pre- 
ceding day should be carefully inspected to determine 
their ne The bull session committee will vary 
in size, depending upon the size of the dealership. 

But these men should be in attendance: The dealer 
himself, the used-car manager, the sales manager, the 
appraiser and the used-car shop foreman. In large 
dealerships, this group may consist of five or more 
individuals, in smaller dealerships, only two or three, 
but the number doesn’t alter the importance of their 
purpose. 

Their purpose is to determine whether each car 
will be sold at retail or at wholesale, what repair- 
ing and conditioning is to be done, the detailed 
estimated cost of all reconditioning and the retail 
price at which those cars designated for retail sale 
are to be sold. 

Should any appraisal figure be found inaccurate at 
these meetings, such figure is corrected—up or down— 
and the accounting department notified of the change. 

Also at this meeting, any used cars that have re- 
mained unsold in inventory for twenty days or more 
since conditioning was completed, are to be re- 
examined and repaired. 

* * * 


5 oe ALLOW ANCES—Each car designated for 
wholesale must then be sold within 72 hours. 
Each car i for retail must be conditioned 
and ready for sale within 72 hours. 

Salesmen should not be permitted to sell any used 
car below the established price during its first 15 days 
in inventory. After that, offers are to be submitted to 

t. On the twentieth day, the price should 
be reduced. And when a used car reaches its thirtieth 
day in inventory, it must be sold—wholesale or retail 





“It keeps My Salesmen from Resting on Their 
Laurels" re 





aes 
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on of price! To keep it longer is to inviy 
Oss. 
i eet 

URNOVER—Some authorities recommend a thirty. 

day dollar turnover in the used car departmen, 
We recommend a twenty-working-day unit turnover, 
Don’t forget that turnover figures are based upon in. 
ventory and sales. If a twenty-day supply is too little 
for an adequate selection, it is smarter to step up sale 
than to increase the number of day’s-turnover stock 

The average dealer spends about $3 a day for 

each used car he carries in inventory. 

That figure, while partially concealed in his opera. 
tion and often overlooked, is indisputable. It repre. 
sents insurance, interest, depreciation, space occupi 
and car maintenance. And the cost of carrying a thirty. 
day supply is half again as much as that of a twenty. 


day supply. i“. 


ee ey each used cat is appraised at its true 
cash value and is properly conditioned (at or near 
retail service rates, but as economically as possible 
otherwise), the retail price should be determined by 
marking up that total cost by 25 percent. This is aver. 
age. The markup percentage will be somewhat higher 
on low and medium priced cars, somewhat lower on 
high-priced cars. 

And each car should be tagged or labeled with its 
year, model and price in plain figures. The public dis 
trusts any merchant whose product is not plainly 
priced. 

*- * * 
7 dealer’s used-car policy—If che dealer puts him- 
self into the used car buyer’s place for a moment, 
he can quickly determine which used car practices gain 
confidence, which create doubt and distrust. Through 
many years of analysis of customer likes and dislikes, 
we have evolved the following seven-point policy: 

1. We never change speedometer readings. And for 
many reasons. Foremost among them is the fact that 
to do so is dishonest and unethical. But aside from 
that, customers, sooner or later learn the approximate 
true mileage anyway. When they do, their opinion of 
the dealer drops considerably. Then, too, a high-mile- 
age car needs endless repairs not normally needed ina 
low-mileage car. If the dealer makes these repairs un- 
der warranty or to keep the customer happy, it becomes 
costly. If he refuses to make the repairs, he acquires 
ill-will and adverse word-of-mouth advertising. 

2. We never sell at retail a car that was previously 
used as a taxicab or public hack. 

3. We never soll at retail a car that bas previously 
suffered a major collision. For these purposes, a 
“major collision” is one in which the frame was bent 
or the body was out of proper alignment. 

4. Every used car carries a prominent but dignified 
price tag. ; 

5. The name and address of the previous owner of 
any car sold by us is available upon request. Actually, 
only one out of 12 or 15 used car purchasers ask for 
this information, but all of them appreciate its implied 
sincerity. 

6. A written guarantee accompanies each used car of 
the previous five model years. This is the ordinary 
“fifty-fifty warranty” for 30 days or 1,000 miles. Its 
principal advantage is the fact that by promising little 
and giving more when we gain many friends. 

7. Satisfaction is teed. And we mean just 
that! If the car isn’t satisfactory, we'll try to make it 
so—over and beyond the terms of the warranty. If 
that fails, we'll replace it with another car, with the 
customer or ourselves paying any difference, as the 
case may be. And on occasion, we have even refunded 
the purchaser’s money and accepted return of the caf 
when there seemed to be no other way to please him. 

* *¢ # 

UMMARY—In the adherence to the terms of this 

policy, we cater to the public. Used-car buyers are 
treated with at least the consideration accorded new- 
car buyers. 

But behind all that is the appraisal—the “pitch.” 
Then the early-morning bull session, the invento 
control and the turnover vigilance. After that, fait 
pricing with reductions only for age in inventory. And 
finally a forthright service policy and a straightforward 
approach to dignified used-car merchandising. 

It goes almost without saying, that each used car 
is properly conditioned mechanically and given an 
appearance treatment that returns most of its new- 
car sparkle. 

This is not an idealistic treatise. Everything con- 
tained herein has been in actual practice in our dealer- 
ship for some 20 years. No deviation is ever permitted. 

And for two decades, we haven’t had any semblance 
of a used-car problem. Instead, our used-car operation 
has made a substantial contribution to our operating 
profit, every month. 
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57 Engineering Ammunition for Salesmen 


(Continued from Page 15) 
res also are applied to the drum along the entire 
h of the lining. 

Additional Chrysler Corp. engineering advances in- 
dude stronger box frames for the new bodies and 
suspensions, aluminum grilles, new type door handles 
and dual headlights. 

In all five lines of Chrysler Corp. cars, engines 
were improved, with higher compression ratios, bet- 

) ter breathing through oe and valve changes, 
and larger displacements. Sales-wise, these engine 
changes add up to higher horsepower and torque. 

A combined styling and engineering addition to the 

sler Corp. line is the rear-facing third seat offered 
in Plymouth Suburbans, DeSoto and Dodge station 
wagons. 

A new sleeve-type power steering pump has been 
adopted for Chrysler Corp. cars. Having a larger dis- 

ment and exceptionally high volumetric efficiency, 
the pump is capable of high capacity at low or idle 


In addition to the rearward facing third seat in nine- 
ger models, advanced competitive features of the 

YMOUTH Suburban station wagons include roll- 
down tail gate window, wrapatound quarter window 
and optional concealed luggage compartment. 

DODGE has the distinction of using the new 
“super-enamel” automotive finishes for all colors. 
Characterized by long-time lustre-retention, these 
new paints have added resistance to chipping, chalk- 
ing and fading. Superior to previously used high- 

ade enamels, the super-enamels resist weathering 
and oxidation so well that they retain gloss and 
lustre with less upkeep. 

DeSOTO introduces the Captive-Air nylon tire 
which, if punctured, retains enough air in an inner 
chamber to be driven up to 100 miles—thus eliminat- 
ing the need for a spare. Along with other Chrysler 
Corp. cars, DeSoto has longer windshield wiper blades 
than competitive makes. The new blades are 16 inches 
long, compared with 12-inch and 13-inch lengths used 
on other cars. 

CHRYSLER optional features include a six-way 
adjustable power seat, transistorized radios and con- 
cealed “secret” locking storage well under the cargo 
deck behind the rear seat on station wagons. 

A distinguishing feature of the IMPERIAL is its 
glass treatment marked by compound curved wind- 
shield and curved side glass. Imperial mechanical fea- 
tures include an improved variable-speed windshield 
wiper that sweeps over a 38 percent larger area than 
previously, and the modified Hotchkiss drive which 
was introduced on the 1956 Imperial. 

The modification consists of two links of spring 
steel attached to each frame Side rail at each end of 
the rear axle housing. These struts tend to enlarge the 
effective width of rear springs to reduce rear-end roll 
and sway. 

ae oe 
General Motors 

Those GM products, which have new bodies and 
chassis for 1957, adopted ball joint front suspension 
for improved steering, repositioned rear leaf springs 
outward for added stability, and specified two-piece 
propeller shafts with extra universal joints to aid in 
reducing car height. 


Other changes from the mechanical standpoint, in- 
dude a foot-operated parking brake replacing the con- 
ventional cane-type hand brake on several additional 
GM makes. 

Optional continuous flow fuel injection and a new 
triple-turbine automatic transmission head the list of 
CHEVROLET engineering innovations for ’57. Other 
mechanical changes include new exhaust manifolding, 
14-inch wheels and improved suspension details. 


The fuel injection unit is the first to appear on a 
production automobile in this country. Potential ad- 
vantages include increased engine output, better fuel 
economy, elimination of icing, lessened stalling tend- 
encies and positive fuel cut-off during deceleration. 

In the Chevrolet injection application, two a. 
arate castings replace the standard production intake 
manifold. T he lower iron casting serves as the engine 
top cover, while the upper aluminum casting mounts 
the air induction and fuel metering systems. 

The gas pump delivers fuel to a metering chamber 
from which there are two outlets. The lower outlet 
leads to the nozzles and the upper to an overflow line. 
A plunger, sensitive to air flow in the system, meters 
gas volume directed toward the cylinders. Pressures 





Printed Wiring— 

Oldsmobile’s printed electric circuit for the instrument 
cluster is an important technical advance in automobile wiring. 
By printing a pattern of flat copper circuits on an insulating 
plate, the former complicated maze of wiring is eliminated. 





Automatic Fan. 

Mercury has an optional automatic cooling fan designed 
for faster engine warmup, economy and power-saving. A 
thermostatically controlled clutch governs the speed, causing 
it to idle when the engine is at or below normal operating 
temperature. 


at the 0.011 inch orifices of the nozzles measure up to 
200 pounds per square inch, inducing a spray into the 
intake ports. The explosion driving the piston is spark- 
initiated in conventional fashion after the mixture 
enters the combustion chamber. 

For Chevrolet’s triple-turbine Turboglide transmis- 
sion, it is claimed a infinitely variable ratio con- 
verter characteristics produce an uninterrupted driving 
force at all speeds—with no perceptible feeling of 
“gear shift.” Enhanced responsiveness and a novel hill 
retarder feature are other attributes of the unit. 


Engine modifications highlight PONTIAC mechan- 
ical ges for 1957. The V-8 engine, with displace- 
ment increased to 347 cubic inches, has higher horse- 
power, 10:1 compression ratio, larger manifolding, 
machined combustion chambers, more efficient valves 
and redesigned carburetors. Pistons are entirely new, 
with steel band, thermal-controlled design to assure 
conformance with dimensional tolerances in operation. 


Most significant of Pontiac engine head altera- 
tions is the adoption of a completely machined con- 
toured combustion chamber, with special profiling 
around intake and exhaust valves. This feature re- 
duces passage restrictions and improves valve breath- 
ing. 

To minimize the possibility of excessive oil con- 
sumption under operating conditions causing high 
intake manifold vacuum, such as coasting or slow- 
speed city driving, intake valves were vented to the 
atmosphere. 

Vacuum in the intake passage thus is prevented from 


drawing lubricating oil into the combustion chamber 
through the clearance between valve stem and valve 
stem guide. 

Another Pontiac innovation is the full-length butyl 
rubber rear spring liners on Safari station wagon 
models. Inserted between the leaves, these rubber liners 
contribute to smooth spring operation by facilitating 
movement of one spring leaf with respect to another 
as the spring assembly flexes. 

Fourteen-inch wheels and larger-volume tires con- 
tribute to riding comfort. In addition, Pontiac shock 
absorber valving was modified to produce a softer 
ride. New lower-rate front and rear springs also are 
@ factor. 

Numerous engineering improvements were incor- 
porated in the ‘57 OLDSMOBILE. Mechanical and 
structural changes include new front and rear suspen- 
sions to enhance roadability, plus smaller 14-inch 
wheels and a wider and heavier frame to provide 
added stability. 

The frame is eight inches wider and up to 67 pounds 
heavier than in 1956. Frame side rails were widened to 
permit the lower car floor and reduce road-noise. Rear 
shock absorbers were moved outboard of the frame to 
a position outside the leaf springs, thus reducing roll 
on curves. A two-piece propeller shaft with three 
joints was adopted to allow lowering of the body and 
minimize transmission and axle noise. 

The Oldsmobile ball joint front suspension design 
embodies counter-dive, which greatly reduces front- 
end tendency to nose down when brakes are applied. 
Front wheels are supported on ball-and-socket pivots 
10 inches apart for steering ease. 

An Oldsmobile technical exclusive is the instrument 
cluster wiring, which contains a single printed circuit 
that simplifies assembly of electrical connections, using 
a single contact instead of 14 individual connections. 

With printed circuitry, accessibility to the back of 
the instrument panel is facilitated and individual 
sockets can be removed easily for changing lamps. 

Oldsmobile and Buick have the so-called strut- 
mounted instrument panel. In this design, the strut 
panel extends from one side of the on com- 
partment to the other and is set back from = wind- 
shield base or cowl panel. This leaves an air space back 
of the windshield for improved air circulation and also 
facilitates servicing of instruments. 

Ride and handling were improved on the 1957 
BUICK, with introduction of ball-joint front suspen- 
sion and an anti-dive feature to reduce nose-down on 
fast stops. 

A vacuum booster pump improves windshield wiper 
operation on °57 Buicks, since it eliminates any tend- 
ency of the wiper to slow down when the car is accel- 
erated. 

The low silhouette of the Buick was obtained by 
spreading the side rails of the frame and nestling the 
body between them. The driveshaft was lowered, to 
reduce the tunnel height inside the car, by the addition 
of a second universal joint near the rear axle. 

A Buick innovation is the “safety speed reminder” 
that buzzes constantly when a predetermined speed | 
is reached. A knob on the dash sets the warning sig- 
nal for any desired speed. 

Engine horsepower increases were obtained by en- 
larging the cubic-inch displacement from 322 to 364 
cubic inches and by raising compression ratios on all 
models. 

CADILLAC styling for 1957 was made possible 
development of a a built around a new type a 
tubular-center X frame. The frame is claimed to have 
greater torsional rigidity and less vertical deflection 
than conventional designs. At the same time it permits 
lowering the car floor as an aid to reducing over-all 
height. 

Cadillac has a new two-piece propeller shaft with 
three universal joints and a new rubber-cushioned cen- 
ter bearing. This design permits a low rear floor tunnel 
and aids in allowing the desired seat cushion depth. 

Wide front and rear treads are considered a con- 
tributing factor to Cadillac roadability. 

On the front suspension, a ball joint with braking 
dive control is used. At the rear, Cadillac’s semi-elliptic 
leaf springs were moved outboard, closer to the wheels 
and parallel to the center of the car to enhance sta- 
bility. 

Three major changes were embodied in the 1957 
Cadillac engine: Efficiency was raised, output increased 
and various com ts rearranged. A larger combus- 
tion chamber and 10 to 1 compression ratio are respon- 
sible for added efficiency. 











By Robert M. Lienert 
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b-s dazzling 1957 models on display at the 42nd 
National Automobile Show in New York City are 
an index to the changes that have been wrought in 
American living habits and tastes since the last previ- 
ous show in the prewar days of October, 1940. 

The luxury, beauty and utility which have come to 
be demanded in everyday life by most Americans is 
nowhere more succinctly summed up than in these new 
models. 

After its 16-year lapse, then, the auto show has 
this vital lesson for salesmen: The man, who bas 
nothing to sell but an automobile, is operating with 
prewar methods in the 1957 market. 

In today’s market the successful salesman must mer- 
chandise grace and power, luxury and dignity, sen- 
suality and sinew. He has a pair of aces in the hole— 
ease of operation and ease of ownership. 

And for the first time since the fall of 1940, he will 
have the national show to keynote his sales efforts for 
the entire model year. 

* * * 
ON industry marketing executive sums up the 
show’s sales role this way: “As a dramatic vehicle 
for focusing attention on the new cars, the show will 
act as a general stimulus to buyers, particularly at a 
time of year when sales are normally slower, and will 
help set up the spring market.” 

A ive local dealers can capitalize on the fact 
that the spotlight of national attention will be on auto- 
mobiles—on 1957 automobiles, to be precise—for a 
full week. 

Factories are planning advertising ties to the show. 
Heavy television, ae er and national-magazine 
coverage is scheduled. The national show will kick 
off local expositions throughout the country and 
serve as a model for the regional expositions. 

Many makers are saving special models for intro- 
ductory appear- 
ances at the show. 
In contrast to 
“dream” cars, 
however, these 
will be production 
models which ad- 
mirers will be able 
to sign up for at 
their dealership. 

a a 
ARKING 
back to the 

first auto show in 
the first year of 
this century, 
America has 
changed as much 
as the cars them- 
selves — and me- 
thods of selling. 

When the first 
show opened Nov. 
3, 1900, in Madi- 
son Square Gar- 
den, New Y ork, 
the public was not 
convinced that the 
horseless carriage 
was here to stay. 
In many ways, the 
first show did 
little more than prove that there was such a con- 
traption. 

Auto makers faced the sigantic task of selling 
motoring, rather than automobiles. So the first show 
promoted the idea of the motor vebicle, and its most 
exciting feature was the eighth-mile board track 
where visitors were taken on demonstration rides. 

In those early years, the show had its “society night,” 
when the admission price was doubled. This was not 
so much to bring in extra gate receipts as to keep away 
the riff-raff, so that the Four Hun e only real 
automobile class at that time—could inspect the cars 
(and each other) in comfort. 

Manufacturers also used the shows in the first dec- 





1900: These Are Cars?— 

The first National Automobile 
Show, held in New York’s Madison 
Square Garden, featured an eighth- 
mile wooden track for demonstration 
rides, obstacle races and brake and 
starting tests. One firm built a ramp 
on the roof for hill-climbing demon- 
strations. The show drew 48,000 
visitors. 
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Auto Show—Springboard for 1957 Selling 


ade of this century to sign up dealers. They often 
exhibited models without having any sales outlets 
until after-the show was over. 
* *¢ * 
TARTING in 1909, however, the emphasis was 
placed on pleasing the public. By this time, makers 
had their dealer organizations pretty well set up. Their 
task was to help the dealers sell to the public. 


In the ’20s, the show helped to prove to the public 
that the automobile had become a reliable product— 
that the driver no longer had to “get out and get 
under.” 


As the shows moved along from year to year, 
other exhibits were added, such as parts and acces- 
sories, house trailers and foreign cars. 


By 1940, when the last show was held, the annual 
event had become an essential part of the industry. It 
was considered by many economists the business bar- 
ometer for the upcoming year. Industry men found 
the exposition an excellent meeting ground, and dealer 
meetings, luncheons and banquets were a part of every 
show week schedule. 

 — 2 


ISITORS to the show this December will see the 
composite U. S. automobile, 1957 variety, a de- 
scendant far removed from its 1940 ancestor. 


Automatic transmissions, in their infancy in 1940, 
approach universal acceptance on 1957 models, with 
many makes designating them standard equipment. At 
the 1940 show, only Oldsmobile, Chrysler and DeSoto 
offered an automatic. 


Maximum yt = ype has just about doubled— 
most powerful model at the 1940 show was the 165- 
b.p. Buick. In lower-priced cars, some models have 
eee ratings approximately triple that of 1941 
models. 


Sixteen years ago, V-8 engines were offered only by 
Ford, Mercury and Cadillac. Every maker this year 
offers a V-8. 


Somber shades of paint have given way to vibrant 
hues. Drab interiors of “sensible” mohair and broad- 
cloth have been replaced by tasteful, easy-to-care-for, 
colorful designs making use of new fabrics and mate- 
rials, including those with three-dimensional effects. 


Power assists taken for granted today were not even 
widely envisioned in 1940. 


One aspect has remained unchanged—and it is a 
dominant feature this year: The show is a tailored vel- 
vet glove covering the mailed fist of hard-sell that will 
be punching away all year long. 















































1956 Show Is Keyed to Modern, Luxurious Livi 

Sleek backgrounds for luxurious vehicles, used 
“America on the Move,” are noteworthy at the 1956 Natio 
Automobile Show. Designer’s sketch shows front view 
stage area and imaginative treatment of proscenium, walls 
ceiling of New York’s Coliseum. 






























1939 Show Was Next-to-Last Prewar Affair— 

Safety was major theme of the 1939 exhibit in Grand Ce 
tral Palace, New York City. The entire fourth floor was ¢ 
voted to safety displays, with 24 groups participating. Ne 
every manufacturer held off on 1940 new-car announcement# 
till show time, so that the impact of the new models 
strong. Many two-tones were displayed, and the most popula 
body style was the four-door sedan. Several models fea 
under-seat heaters. 











1913 Featured a Doubleheader— 

The national auto show was split in two parts in 1913—it 
ran for two weeks in New York's Madison Square Garden 
(above) and in Grand Central Palace. Eighty-nine makes of 
cars were shown the first week and 65 makes of trucks the 
second week. High-priced cars were shown at the Garden and 
popular-priced cars at the Palace. Among the luxury cars was} 
the two-tone red Locomobile limousine with crimson-tufted 
silk upholstery and gold lamp fittings. 





